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A European Accommodation Satety 

Standard? 
 

Eurocrats Float Ideas for Pan-Europe Regulation
 

The European Commission in Bruxelles 

has published a consultation and 

discussion paper, known as a Green 

paper, in which the idea is floated of 

there being a European standard set 

for the safety of tourist 

accommodation. 

 

There are no specific proposals in the 

paper.  However, observers have been 

surprised to find that  the idea is 

suggested of covering all sort of 

tourist accommodation ranging from 

tower hotels to tents and certainly 

including all forms of self-catering 

accommodation. 

 

 

They are posing five key questions, to 

which they hope responses from 

across the continent will give answers: 

 

1/ How is consumer safety in the area 

of tourism accommodation regulated 

and monitored across Member States?  

2/ Are tourism accommodation service 

providers operating across borders 

subject to requirements which 

appropriately ensure the protection of  

 

consumers, and for whom cross-border 

operation does not imply eluding any 

such requirements due to the existence 

of critical gaps?  

3/ Does the diversity in the national 

systems and in the surveillance and 

enforcement methods used 

throughout the EU have a significant 

effect on the provision of 

accommodation services across 

borders?  

4/ Are certain cross-cutting aspects 

efficiently being taken into 

consideration, such as the impact of 

the regulatory environment on SMEs 

and on vulnerable consumers, or the 

way in which accessibility issues or the 
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use of standards for such services is 

currently integrated in the exiting 

regulatory framework?  

5/ Are the current levels at which 

tourism accommodation safety is 

regulated the most appropriate and 

are the most appropriate types of 

instruments in place? 

 

The paper shows that there is little 

knowledge at the Commission of what 

the situation is in all the member 

countries and that there is no 

evidence at all of any kind of serious 

problem. However there simply is not 

much evidence of anything – statistics 

are hardly available. 

 

The sorts of safety regulation 

mentioned in the paper are: 

• fire precautions 

• gas appliances 

• leisure facilities,  

• balconies,  

• bedrooms,  

• bathrooms,  

• corridors,  

• glass doors 

 

The authors cite a tragic case in which 

English tourists died on holiday in 

Greece due to bad management of gas 

appliances that caused death by 

carbon monoxide poisoning. 

 

The paper is more about information 

gathering than proposing new 

regulations but it is the start of a 

slippery slope that potentially leads to 

more regulation. 

 

It is believed that the idea for this 

Commission interest came, not from 

South Europe but from Southwark in 

London, the headquarters of the 

Association of British Travel Agents. 

Those whose business is to take 

tourists out of these fair islands in 

aeroplanes, to holiday on foreign 

shores, would like as much uniformity 

as possible so that they can expect the 

same sort of fire precautions in Lisbon 

and Lisburn. 

 

The Tourism Alliance held a meeting 

recently, including EASCO, to 

formulate policy. A number of issues 

were raised: 

• The practical difficulty of 

legislating for all forms of 

accommodation from tents to 

hotels 

• The difficulty that would 

result from  separate 

legislation being applied to 

tourist accommodation as 

compared to non-tourist 

accommodation. 

• The considerable scope for 

any all-embracing safety law 

to have unintended 

consequences 

 

The Tourism Alliance is influential but 

may be limited in what it can do 

because some key members would 

welcome a pan-European law. EASCO 

members are likely to see this as an 

unnecessary measure that could 

potentially create extra work for no 

benefit. 

 

Responses to the consultation are to 

be sent direct to Bruxelles by the end 

of November. EASCO will be 

responding and working with the 

Tourism Alliance as far as possible. 

 

If you want to send your own 

comments, or to read the documents, 

go to: 
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http://ec.europa.eu/dgs/health_consu

mer/dgs_consultations/ca/consultatio

n_20141130_tourism_en.htm 

 

 

Labour Party Announces 

Tourism Policy 
 

EASCO News does not normally give a lot 

of space to the views of one party but the 

fact that the Labour Party has announced 

a major policy initiative is news in itself.  

In government they were perhaps less 

interested! Of course EASCO does not 

support any party and we’ll be happy to 

publish anything similar from the other 

major parties too! The feature below is 

from the Labour Party and should be read 

in that light. 

 

Harriet Harman announces 

major new plan to boost 

tourism 

 

Tourism is a major contributor to the UK 

economy, providing jobs for 3.1 million 

people and representing 9 per cent of UK 

GDP. It will play a key role in Labour’s 

plans for growth and jobs across the 

country.  

  

The plan includes: 

  

1.   Create an efficient and robust visa 

system, enabling tourists to visit the UK 

when there is no reason to refuse them 

entry, with exit checks to ensure visas are 

enforced. 

2.   Help tourists get to Britain.  We will 

end the current 'dither and delay' on air 

transport. The next Labour Government 

will take a swift decision following the 

publication of the Davies Commission on 

airport expansion and regional airport 

connections, taking environmental as well 

as economic considerations into account. 

                                   

3.   Help tourists get around Britain.  We 

will simplify fare structures to make rail 

travel cheaper and easier for tourists to 

understand, and take action on our 

fragmented rail service to guarantee 

everybody gets the best fare. We will 

legislate to support cities which want local 

bus services with frequent services and 

simple fares, integrated with other 

transport services.  

  

4.   Support small businesses which make 

up 80 per cent of tourism-related 

business. WE will cut the business rate 

bills on 1.5 million business properties to 

help small firms and put in place a proper 

British Investment Bank supported by a 

network of local banks to improve lending 

to small firms. 

  

5.   Work with the industry to build on its 

employment offer for young people, 

promoting gold-standard vocational 

qualifications, ensuring as many school-

leavers go on to apprenticeships as go to 

university apprenticeships and working 

with sector bodies and People First to 

ensure young people have the skills the 

industry needs. 

  
6.   Encourage regeneration and 

promotion of seaside towns and rural 

areas, working with local authorities, 

Combined Authorities and LEPs. 

  

7.   Recognise the key role of heritage, 

arts and culture in British domestic 

tourism and in bringing tourists to Britain. 

  

8.   Promote local tourism links by 

encouraging partnerships between urban 

and surrounding rural communities across 

the country, working with local 

authorities, Combined Authorities and 

LEPs. 

 
Ahead of a visit to Buxton, 

Derbyshire, Harriet Harman, Labour’s 

Shadow Secretary of State for 

Culture, Media and Sport, said 
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“Tourism is an economic powerhouse 

for Britain.  But for too long tourism 

has not been given the recognition it 

deserves. This Tory-led Government’s 

approach has been patchy. Ministers 

have failed to take a properly joined-

up approach. 

  

“The Government has a responsibility 

to identify and support growth and to 

rebalance the Economy.  It’s not about 

identifying individual companies – 

picking winners – but it is about 

picking winning sectors. 

  

“We will ensure better coordination to 

make the most of the opportunities 

that tourism brings, for local 

economies, for jobs and skills and for 

our heritage.  We will support tourists 

from the point that they decide 

to travel here, through to making the 

most of their visit. 

  

“Heritage sites, beautiful seaside and 

countryside and visitor attractions are 

spread throughout the country, and so 

many localities need the regeneration 

that tourism can bring.” 

  

The plan states that a Labour 

Government will: 

•  Give the tourism industry the 

recognition it deserves.  We will 

work with the sector to promote 

the whole of the UK as a tourist 

destination for British people and 

visitors from abroad.  

• Listen to the industry - we will 

hold regular meetings with a 

tourism-led sector council and work 

across Government to support 

them to develop an industrial 

strategy to create jobs and growth, 

and work on the issues that matter 

to tourism, including in Europe.  

• Labour councils are already 

working closely with the tourism 

industry to improve local 

marketing, destination 

management, regulation and 

transport.  We will encourage and 

work with Combined Authorities 

and LEPs to give proper recognition 

to the potential for tourism in their 

devolved growth strategies, and 

support coordination with tourism 

stakeholders. 

 

Cyber Security – an 

EASCO News Briefing 
 

The government recently held a seminar 

to help drive its campaign called Cyber 

Streetwise, to get us all more aware of 

the risks we face in the online world and 

things we can do about them. 

 

EASCO News summarises some of the 

government’s advice for small businesses 

in this article. 

 

Every business is at risk and whilst it is 

fairly unlikely that cottage owners will be 

targeted for their data, there are plenty of 

people out there who would just love to 

defraud you if they get a chance. 

 

Passwords 

 

We all know that passwords are a pain – 

we tend to forget them. But until a better 

method comes along, we need their 

protection.  It is best not to use common 

words, indeed it is better not to use 

words at all but combinations of letters 

and numbers that are meaningless and 

cannot be guessed.  Some people tell you 

not to write them down but sometimes 

this is necessary – providing the paper is 

kept in a wholly secure place. Never use 

your dog’s name, your phone number, or 

any other very easy-to-remember but 

easy-to-guess password.  
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Updates 

 

We know it is annoying when you’re in a 

hurry and your computer wants to install 

updates. But always keep it up to date. 

Those updates may save you from a cyber 

attack. 

 

Anti-Virus 

 

Make sure you use a good anti-virus 

programme and again keep it up to date 

all the time.  Many software packages 

offer additional benefits. 

 

Don’t catch Phish 

 

Fishing is a sport, but Phishing is usually 

aimed at thieving.  It means a website is 

set up to look like a site that you trust, 

and it might be a good copy. In go your 

secret details, and out goes your hard-

earned cash. You’ve given your password 

to some far-away criminal who will get 

into your account and use it in any way he 

can. You’ll get locked out – he’ll change 

the password! If you receive an e-mail 

telling you to log in to a site and offering a 

helpful link, be suspicious. Always check 

the first part of the URL. 

 

 

If you look at the two images at the 

bottom of this page, you’ll see that one of 

them is a British bank. The other is a 

fictitious address banc.ru. Would you 

notice the difference? Be very aware. If in 

doubt type in the web address of the site, 

do not follow a link. 

 

Use a Firewall 

 

A firewall is a bit of software or 

sometimes hardware that stops people 

who have no business poking around 

inside your computer from doing to. If you 

use Microsoft Windows, a firewall comes 

with it. Have it turned on. 

 

Payment in advance Scams 

 

Beware of clients who wish to pay in 

advance and pay more than the price. 

They may ask for a refund of the 

difference before you can say bounce. 

 

Look at cyberstreetwise.com for more 

advice and background, or read the more 

formal guide at 

https://www.gov.uk/government/publicat

ions/cyber-security-what-small-

businesses-need-to-know 
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VistBritain’s new Chief Exec 

Sets out her approach 
 

Sally Balcolme, the new Chief 

Executive of Visit Britain, recently set 

out her approach to the organisation’s 

future in a meeting with Tourism 

Alliance members including EASCO. 

 

Sally showed a listening ear and told 

us that VisitBritain will be basing its 

marketing activities on customer-led 

segmentation rather than 

geographical market-based 

segmentation - ie., they will identify 

and concentrate resources on a 

number of key customer segments 

across multiple overseas markets in 

order to generate the best return 

possible. This is something of a change 

of approach. 

 

Sally showed herself to be very willing 

to take on board the concern that 

many in the industry have about our 

tourism benefits being too 

concentrated on London and 

surrounding areas.  She mentioned an 

interest in regional gateway airports 

and on developing “London Plus” 

products to help spread the benefits 

more widely. One of the main 

initiatives as part of improving 

regional spread is the new Countryside 

is GREAT campaign. 

 

Communications with the industry 

were discussed and more than one 

body found itself somewhat cut off 

from communications by VisitBritain. 

 

China will remain a priority market for 

the organisation but VisitBritain will 

also be looking at important 

established markets such as the USA 

where visitor numbers have decreased 

to identify what can be done to turn 

them around – in other words there 

won’t be an excessive focus on the 

“emerging markets” at the expense of 

large traditional ones. 

 

English Tourism  

Week 2015  
 

ETW 2015 will run from 14-22 March 

2015 and is designed to shine a spotlight 
on the growing economic importance of 
English tourism.  
 

 
 

The idea of the week is to raise public 

and political awareness of the 

importance of tourism to the economy 

and tourism businesses can support 

this aim whilst also giving themselves 

something to tweet about and raise 

their own profile. The ETW part of the 

VisitEngland website  makes a lot of 

suggestions, including offering a sheet 

of 101 ways to get involved.  These 

range from the obvious to the 

downright bonkers but in between 

there are some practical things that 

you could do. Here are some ideas 

from EASCO News for self-caterers. 

• An open day for locals. People 

love to be nosey and there is some 

business in friends and relations 

coming to stay nearby . Throwing in 

some refreshments will boost 

attendance. More suited to 
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complexes than individual 

properties 

• Host a reception for 

councillors, your local MP if he or 

she will come, for people in tourism 

and the media. It need not be a 

grand affair, just a few bottles of 

wine, some peanuts, and a speech 

about the importance of tourism 

locally.  This will of course be most 

practicable if you have somewhere 

to host it! 

• Invite a local group or groups 

to meet in your property, if the 

group is small enough or the 

property big enough. Include a 

quick tour to raise awareness of 

what you do 

• Offer to speak to local clubs or 

societies about running a self-

catering business during ETW. They 

may not realise how much effort 

goes into it and you'll be raising 

your own profile as well as 

supporting the week. 

• Invite your MP to visit and 

perhaps to take part in a stunt, e.g. 

to be photographed making the 

beds by your local paper. Some 

MPs will do anything for a picture! 

 

There is a useful toolkit available on 

the ETW website (part of 

VisitEngland's site) with logos to 

download 

 

http://www.visitengland.org/england-

tourism-industry/etw/etw15/ 

 

News from HM 

Revenue and 

Customs 
 

Tax collectors have been unpopular 

since they were first thought of, but 

HMRC has a cuddly side and they are 

trying to be helpful by making a range 

of self-help guides available. 

 

To begin with they have created a 

series of Webinars – online teach-ins, 

on key topics. 

 

Subjects include letting property,  

record keeping, business expenses and 

more. 

 

http://www.hmrc.gov.uk/webinars/sel

f-employed.htm 

 

HMRC also has its own YouTube 

Channel The titles are a lot less 

exciting than you might hope for, but 

they are informative about paying 

your tax. There is rather a lot about 

penalties here,  but it is a relatively 

painless way to find out about tax 

subjects. 

 

There are also various e-learning 

packages available from the HMRC 

website. 

 

The revenue has recently gained new 

powers to snoop: they can find out 

about your credit and debit card 

receipts via your payment provider. 

They will use this information to 

identify businesses whose revenue is 

greater than declared. 


