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Progress on Business Rates 
 

Patience pays as reform of rates revaluation system for 

holiday homes looms into view
 

EASCO has learned that the Valuation 

Office Agency is planning to 

implement a significant change to the 

way business rates for holiday homes 

are assessed for rateable value, in line 

with our proposals over a lengthy 

period of working on this issue. 

 

Whilst there is currently a "holiday" 

due to 100% relief for properties with 

a rateable value of £6000 or less, the 

subject of business rates and how they 

are assessed is a long-running one that 

has caused a good deal of concern in 

the industry. 

 

The objective of the VOA is to assess 

rateable value. That's the rent that the 

property could earn if rented out as a 

going concern.  For domestic houses 

they do this by looking at rental prices 

but when it comes to holiday homes 

there are not many that are long-term 

rented – almost all are owned by the 

person who is letting them to 

holidaymakers. So the VOA have no 

obvious way to assess the rateable 

value. The way in which they have 

done this in the past has been much  

 

criticised because of inconsistencies 

from area to area, and the sheer 

complexity of the methods that they 

have used, which have made it next to 

impossible for people to predict what 

the rates bill is likely to be if a 

property currently used as a residence 

is turned into a holiday home. The 

process has been largely opaque and 

unpublished, making it difficult to 

challenge at appeal. 

 

 

 
 

EASCO's key asks of the VOA have 

been for transparency, publication of 

the method, and that the method 

used to calculate rateable value 
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should be sufficiently straightforward 

that you don't need to be a chartered 

surveyor to understand it. 

 

To a large extent the VOA are now 

proposing improvements that will 

achieve these aims, to be 

implemented in the next revaluation, 

in 2017. 

 

There will be a grid of valuations in 

each of the VOA's eight regions, and 

some regions may have more than 

one grid. Each property will be 

allocated to a row representing its 

location (one of four location classes 

per region) and quality (basic, 

standard, or superior), so there will be 

twelve rows in the grid.  There will be 

a value for each of the twelve rows 

according to the number of bed-

spaces available. It is likely that this 

grid or table will be published. 

 

The VOA will decide whether a 

property is basic, standard, or superior 

on the basis of its marketing materials 

so if your website makes immodest 

claims for a basic property this could 

lead to a higher rateable value. The 

locations will be decided by local VOA 

valuers based on their local 

knowledge.  

 

Price per bed-space will be 

determined by the VOA following a 

major data-gathering exercise that will 

begin in 2015. Information request 

formswill go out in April to July next 

year to be analysed in 2015. It will be 

late in 2016 before you get to know 

your individual rateable value and the 

list  of values will be published in April 

2017, after which appeals will be 

possible. 

 

The values in the grid will be 

determined by  looking at the whole 

picture regionally and nationally.  It is 

important to remember that the VOA 

asks for your receipts and payments as 

part of its nationwide data-gathering 

and analysis, not to assess your 

property on its actual receipts and 

payments. Your rateable value should 

be the same whether your business is 

highly profitable due to your excellent 

management or loss-making because 

you spend so much more time on the 

golf course than on running your 

business. Rateable value is about what 

a business is capable of earning not 

what it actually earns. 

 

The VOA will consider special case 

situations and if you are a genuinely 

special case you will need to make 

sure that this is brought to the VOA's 

attention by writing to them or 

including extra information with your 

return. Special cases would be where 

there are wholly unusual costs that 

depress the value of the business. For 

example, possible special cases might 

be: 

• Flood-prone or otherwise incurring 

very high insurance costs 

• Extreme isolation leading to 

unusual maintenance costs (e.g. the 

nearest plumber is 50 miles away 

by boat) 

• Listed buildings 

• Unusual maintenance liabilities e.g. 

rivers, streams, extremely long 

drives etc 

• No mains electricity 

 

Inevitably there will be owners who 

disagree with the area in which they 

have been placed and the quality 

rating and the appeal process will be 

there to redress those cases. There 

will also be issues around folding and 



 

 3 

temporary beds, but EASCO will be 

working with the VOA to try and 

ensure that definitions are as clear as 

they can be. 

 

Whilst there is still some way to go 

before this is finalised, EASCO is 

pleased that work on rates over 

several years – and EASCO Chairman 

Alistair Handyside's hosting of fact-

finding visits at his own property – are 

now showing clear signs of bearing 

fruit. 

 

Community & 

Ancillary Sales Notice 

– Consultation Replies 

wanted 
 

The Home Office has published a 

consultation on the details of the 

planned Community and Ancillary 

Sales notice that will allow small-scale 

low-risk sellers of alcohol to sell it 

lawfully. 

 
 
 

Currently if alcohol is included in a 

sale, for example in the cost of a 

holiday home rental, it is a sale of 

alcohol and requires a licence.  

Therefore, unless you have a premises 

license, including a bottle of Blue Nun 

in your welcome basket is a criminal 

offense that carries a possible prison 

sentence. It is not a free gift – you are 

only giving it to people who have paid 

you money! 

 

EASCO has been participating in the 

long-running series of Home office 

consultations on how to introduce a 

simple light-touch method of allowing 

small-scale sales of alcohol by B&Bs 

and other small accommodation 

providers. We have been involved in 

working groups at the Home Office 

and will be sending a formal response 

to the current consultation. However 

it is essential that as many members 

as possible also complete a simple 

online questionnaire that the Home 

Office have made available as part of 

this consultation process.  One of the 

questions asks whether self-catering 

holiday homes should be included, or 

not.  

 

Whilst the government will make up 

its own mind, numbers do count, and 

we need to ensure that the number of 

responses favouring inclusion of self-

catering in the CAN system is 

overwhelming, and that there is a 

majority of respondents who favour a 

reasonable level of supply i.e. more 

than one small glass of wine per guest. 

 

The first question is whether the 

system should be limited to 

accommodation providers with just a 

few bed-spaces. Suggested limits are 

5, 10, 15, or 20 spaces. If this were 

limited to 5 spaces anyone with a six 

bed holiday home would need a full 

premises licence like a pub. 

 

The next issue is how much alcohol 

should be allowed to be supplied. 

EASCO would like to see at least one 

bottle of wine between two people 

being allowed but conservative 
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respondents may seek to limit it to an 

impracticably low level. 

 

The third question asks if self-catering 

should be included. You know the 

answer to that. 

 

Other questions concern community 

groups who are also to be allowed to 

use the process to sell wine in the 

interval of a theatre group's show, for 

example. 

 

Please respond by 9
th

 December. 

www.tiny.cc/casn 

 

The Sharing Economy – 

Report Published 
 

You may not have thought much 

about the "Sharing Economy" but in 

fact it is a growing phenomenon that  

will have an impact on a number of 

sectors and holiday accommodation is 

definitely one of them. 

 

This new buzzword refers to the 

technology-enabled growth of people 

making better use of assets by renting 

them to others when they are not 

wanted. So, by using technology, if I 

don't want my car space or garage in 

August because I'm spending the 

month in Simouth or the Seychelles, I 

can maybe find someone who wants 

to park their Reliant Robin there for 

the month and pay me for the 

privilege. There is nothing new in this 

but because technology makes this so 

much easier than it was when you had 

to put a postcard in the newsagent's 

window,  only to get one reply from  

someone who lost interest, the 

sharing economy is growing fast. 

 

Taxi drivers are worried in many cities 

about mobile "App" based ways to get 

a ride in a car that may, or may not, be 

as well-driven and safe as a licensed 

Hackney Carriage.  

 

The Department for Business, 

Innovation, and Skills commissioned 

an independent report on the sharing 

economy from Debbie Wosskow called 

"Unlocking the Sharing Economy". The 

government sees potential for 

economic growth and for the UK to 

become a leading sharing nation. Ms 

Wosskow is the founder of Love Home 

Swap, which she describes as a club 

where homeowners can swap, rent or 

use points to stay in thousands of 

inspiring homes worldwide. 

 

The report's recommendations as 

regards accommodation are these: 

 

• Regulations for those providing 

accommodation should be 

proportionate to the scale of 

operation – someone renting out a 

spare room a few nights a year 

should not be subject to the same 

level of regulation as a business 

renting out 100 rooms year-round. 

Regulations should apply in the 

same way to businesses that see 

themselves as part of the sharing 

economy and to traditional 

hospitality providers. 

• The government should set clear 

minimum standards for health and 

safety, including fire safety, for all 

providers of accommodation. For 

example, there should be a working 

smoke alarm on every floor, and 

guests must be made aware of the 

escape plan. Platforms should make 

these rules clear upfront to their 

hosts. 
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• Home sharing platforms should 

proactively help their hosts to 

comply with regulations by offering 

clear information and pointing to 

applicable government guidance. 

• Egregious breaches of regulation – 

for example, letting out a large 

number of rooms through sharing 

economy platforms, but not 

complying with tax and regulatory 

requirements – must be dealt with 

firmly. The government, local 

authorities and sharing economy 

platforms should work together to 

ensure that all legal requirements 

are met. 

• The standard tenancy agreement 

template should be updated to 

remove the current explicit ban on 

subletting – tenants should be able 

to ask their landlords to sublet 

parts of their property for a period 

of time. 

 

These proposals may in some ways be 

seen as naive. There are already 

standards in long-established use for 

health and safety and these are based 

on individual assessment of each 

property – and already apply to room-

sharers as much as to others. The 

issue often is one of enforcement. On 

the first suggestion it is unclear how it 

could be acceptable for lower 

standards to apply to accommodation 

let for just a short time. Translating 

the proposals into practical changes to 

regulation will be difficult but the 

report's recommendations do propose 

a direction of travel that threatens 

self-catering with competition from 

ad-hoc accommodation providers who 

don't need to comply with the same 

sort of legislative regime as 

mainstream providers. 

The government has promised to 

respond to the report in 2015. EASCO 

will doubtless be working to influence 

their response. 

 

£10 million to boost 

tourism in North of 

England 
 

The Government is providing £10m to 

be spent by VisitEngland on boosting 

tourism in the north. Announced at 

the Northern Futures Summit in Leeds 

in early November,  the fund is said to 

be a way of bringing together 29 

tourist boards across the north but 

details of how the money is to be 

spent are very sparce and it seems 

that VisitEngland will play a large part 

in determination of how the fund is to 

be used. 

 

 
Harrowgate Tourist Information 

Centre 

 

It is known that VisitEngland does not 

want to boost the north at the 

expense of other parts of England. It is 

increasingly accepted that more needs 

to be done to get tourists out of 

booming London and into other parts 

of England but as yet there is no clear 

way forward on how this will be done. 
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EU Give VisitEngland 

€125,000 for Accessible 

Tourism 
 

VisitEngland has been successful in 

obtaining grant funding from the 

European Commission to promote 

accessible tourism. They are 

partnering with Visit Kent, Visit 

Birmingham, Visit Lincoln, Visit 

Northumberland, Visit Peak District 

and Derbyshire, Experience 

Nottinghamshire and VisitBrighton to 

develop and promote those 

destination for visitors with access 

needs. 56 businesses will receive 

direct support on improving their 

accessibility. €125,000 was awarded to 

the “Access for All” project over an 18-

month period up to 31 March 2016 

aimed at the design, implementation, 

promotion and marketing of 

accessible tourism guides. VisitEngland 

will also deliver a national marketing 

campaign which will go live in late 

summer/early autumn 2015 to 

showcase the experiences on offer for 

visitors with access needs, and 

encourage more people to take a 

short break in England. 

 

HMRC to Campaign on 

Credit Card Payments 

 

 

HMRC has begun a campaign to 

ensure that all credit card revenue 

earned by businesses is properly 

declared.  HMRC now has information 

on the number and value of all 

transactions completed by every 

business that accepts card payments.  

 

They understand that most businesses 

are registered for tax and pay what 

they should –but a minority do not. 

They are making it straightforward for 

those who need to to bring their 

affairs up to date using a Voluntary 

Disclosure Opportunity. The process is 

called "making a notification" (they 

prefer not to use the word 

"confession")  and this is the way 

forward for anyone who wants to 

bring their tax affairs up to date 

before HMRC catch up with any 

failings that may have existed until 

now. 

 

In other words, the revenue have this 

rather stark message:  

 

If you have got things wrong and owe 

tax-it is better to come to us before we 

come to you 

 

The approach is such that where 

businesses do come forward with a 

voluntary declaration they can expect 

sympathetic treatment , but those 

who do not make a voluntary 

disclosure can eventually expect a 

more heavy-handed approach and 

most probably higher penalties. 

 

There is a dedicated customer helpline 

on 0300 123 9272 and a campaign 

website at  

 

https://www.gov.uk/creditcardsales 

 

 

I know everybody's income and what 

everybody earns, 

And I carefully compare it with the 

income tax returns; 

But to benefit humanity, however 

much I plan, 

Yet everybody says I'm such a 

disagreeable man! 

And I can't think why! WS Gilbert 


