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Autumn Statement: 

Business Rates Relief  

 
In the Chancellor's Autumn Statement,  

a sort of mini-budget,  there were only 

a few things directly relevant to self-

catering. One that affects many self-

catering operators is business rate 

relief. 

 

To support small businesses in local 

communities, the ‘high street 

discount’ for around 300,000 shops, 

pubs, cafes and restaurants will go up 

from £1,000 to £1,500, from April 

2015 to March 2016. This is mostly 

beneficial to non-accommodation 

tourism businesses. 

However in addition, they are 

doubling Small Business Rate Relief for 

a further year, which means 380,000 

of the smallest businesses will pay no 

rates at all. 

The government will also continue to 

cap the annual increase in business 

rates at 2% from April 2015 to March 

2016 – this will benefit all businesses 

paying business rates. 

Finally, the government will extend 

the transitional arrangements for 

smaller properties that would  

 

 

otherwise face significant bill increases 

due to the ending of ‘transitional rate 

relief’. 
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• VE tries logo protection 
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• Name an attraction in 

Mandarin? 
 

A Happy New Year to all our 

members 

 

2015 looks as if it may be a fairly 
good year for the industry.  As the 
recession finally starts to ease and 
confidence in the economy returns 
we can expect bookings to come in 
– but subject of course to the 
danger that those with more cash 
may return to holidaying abroad. 
 
However it turns out, we wish you 
all a very happy and prosperous 
2015! 
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LSE/HomeAway Report 

on Economic Impact of 

Self-Catering Published 

 
A new report on a study of the 

economic impact of self catering 

holiday accommodation has been 

published. Written by researchers at 

the London School of Economics, the 

report was commissioned by website 

company HomeAway. It aimed to 

answer a simple-sounding question: 

What is the impact of the holiday 
rental industry on local and national 
economies in the UK? 

 

The study relied on surveys of owners 

in Cornwall, Yorkshire, and London, 

and on published data and interviews 

with people in the industry. The point 

is clearly made that data is not readily 

available and that there is a wide 

margin of error on some of the 

conclusions. Some results are 

described as "broad brush". 

Nonetheless the study adds weight to 

the proposition that self-catering 

contributes significantly to the visitor 

economy. 

 

Owners of holiday rental  

properties in the UK received gross 

income of around £950 million in 2014 

and spent about half that amount on 

expenses related to the property—

including £120 million employing staff, 

creating about 6,000 jobs. They paid 

approximately £100 million in tax on 

their holiday-rental businesses. 

 

The study looked at both the direct 

effects of the sector and indirect 

effects. The former are things directly 

involved in providing accommodation, 

e.g. paying the plumber and the 

gardener. The latter are the benefits 

of the cash that visitors spend on 

buying souvenirs, visiting attractions, 

going mackerel fishing, and having 

dinner in the Café Royal.  

 

Including the indirect effect on other 

businesses, self-catering could be an 

influence on as many as 48,000 jobs in 

the UK, although that is likely to be a 

maximum rather than an accurate 

figure. 

 

The report is full of interesting 

estimates, accompanied by caution as 

to the accuracy of the figures.  It can 

be read in full at: 

 

http://www.homeaway.co.uk/info/the

-economic-impact-report 

 

EASCO is also to commission research 

in this area. The University of 

Greenwich has been engaged to carry 

out some work that will aim to draw 

on wider sources of data so as to 

produce firmer conclusions. 

 

Accepting Pets 
 

A feature by  Jo Blaylock of the online 

booking company SuperControl, 

reproduced with permission and 

many thanks. 

(Website: www.supercontrol.co.uk) 

 

You’ve heard of staycations, 

babymoons and set-jetting; the latest 

buzzword we’ve heard bandied 

around the UK holiday sector is 

petcations. More and more pet 

owners are looking to take their four 

(and two) legged friends on holiday 

with them – is this a niche you cater 

for? 
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A recent presentation we saw at the 

Hoseasons Owners’ Conference 

focused on the changing habits and 

demands of self-caterers and 

holidaymakers in the UK. They 

described animals as being the new 

children, due to the average age of 

becoming a parent for the first time 

increasing to 30 years old resulting in a 

shift in work/life values. One in four 

guests searching on the Hoseasons 

website are looking for pet-friendly 

accommodation. 

 

At a recent visit to SuperControl HQ, 

Alistair Handyside [Not the 

illustration! – Ed] (chairman of 

Premier Cottages [and EASCO – Ed]) 

said, 

“‘Dog-friendly’ is one of the top three 

search terms used on 

premiercottages.co.uk and it is used all 

year round, unlike ‘swimming pool’ 

which is only popular when searching 

for holidays during the warmer 

months.” 

That’s two popular UK holiday 

websites confirming that whether you 

accept pets or not is an important 

element of the decision-making 

process when booking holiday 

accommodation. Alistair also added 

some further advice, 

“Be specific about what pets you 

accept. If you are happy for people to 

bring their dogs but don’t want them 

to bring their pet snake or cat then 

state that you are Dog-friendly, not 

Pet-friendly.” 

The importance of this niche is further 

reinforced by a quick search of 

SuperControl customers which shows 

that almost two-thirds (60%) of UK 

properties have already added pets or 

dogs as an option. 

The benefits of accepting pets … 

• Maximise appeal: It is 

estimated that 29% of UK 

households¹ (8.4 million) have 

pets that they could take on 

holiday with them: dogs, cats, 

rabbits, caged birds, guinea 

pigs, hamsters, horses and 

ponies. BlueCross² says that 

41% of owners will be taking 

their pets on UK breaks this 

year because they can’t bear to 

be separated from them. 

That’s more than 3.4 million 

families (potential bookings) in 

the UK that want to take their 

pets on holiday with them. 

• Boost profitability: A study by 

the PFMA (Pet Food 

Manufacturers’ Association)³ 

found that British pet owners 

typically pay an extra £126 to 

take their pet on holiday with 

them. Adding a booking option 

cost per dog/pet usually works 

out less than paying boarding 

kennel fees. Our customers 

charge anything from £10 up 

to £85 per dog per stay, and 

then there are the extras as 

well. If we’re talking pooches, 

you could provide a dog bed, a 

dog duvet, a dog crate, dog-
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sitting service, dog-walking etc, 

all things that make life easier 

for your guests and can help 

bring in extra £££s for you. 

… and the downside 

• You can’t please all the people 

all of the time. Guests who are 

not pet people might be put off 

booking a property that 

advertises it accepts pets. If 

29% of UK households own 

pets they could take on holiday 

with them, that leaves 71% 

that don’t. 

• Be prepared to add to your 

workload. You need to allow 

extra time and resources for 

housekeeping during 

changeover to ensure a 

thorough clean happens every 

time. 

 

 

How to make it work 

If you weigh up the pros and cons and 

decide to give it a go, learn from 

accommodation owners and property 

managers that already welcome dogs 

at their property. 

1. Establish the ground rules 

Make a list of house rules of what is 

acceptable etiquette, and include a 

link to this in all correspondence when 

a guest has enquired about bringing a 

pet. E.g.: ensure pet flea treatment is 

up to date before arrival; dogs are 

allowed downstairs only; please keep 

pets off the furniture; please wash and 

dry muddy paws using the tap outside 

the back door and the towel hanging 

inside the door; please clean up after 

your dog using poo-bags provided 

(with instructions about which bin to 

use); please keep dogs on leads 

around livestock; do not leave pets 

alone in the property. Also, include a 

printed version of this list in the 

welcome folder at your property, 

along with contact details for your 

closest vets. Top tip: You probably 

provide an edible welcome treat for 

your two legged guests. Providing dog 

treats is a much appreciated personal 

touch to add. 

2. Make cleaning a priority 

Although some of your guests might 

want to bring their pet with them, 

some of your guests will not – and as 

mentioned earlier accepting pets 

could potentially put some people off 

booking your property altogether. To 

reduce this risk it is 

important to allow time 

and resources to do a 

thorough clean 

during 

every 

changeover. 

Consider the 

flooring – having 

wooden, laminated 

or tiled floors throughout the ground 

floor makes it easier (and quicker) to 

clean and disinfect. Some people that 

have carpets shampoo them after 

each doggy visit. Whilst this ensures 

the ultimate level of cleanliness it also 

significantly adds to time, costs and 

resources for each changeover. You 

can add a surcharge to cover this, but 

if you plan to welcome dogs it would 

be worth re-flooring right through 

next time you’re refurbishing. 

3. Let people know you accept pets 

• Have a section on your own 

website especially for dog owners. 

Use this to establish the ground  
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rules – how many pets you accept; 

how you cater for them (eg if dog beds 

 

and feeding bowls are provided); 

suggested dog walks or dog-friendly 

beaches nearby; local pubs, cafes and 

bistros that you can take your dog 

along to. For ideas, take a look at 

Orroland’s dog-friendly page. 

• Consider advertising on dog-

friendly marketing websites; 

discussions on the LayMyHat forum 

recommend We Accept Pets and 

DogFriendly for UK properties. 

• Make use of reviews – both those 

that mention how delighted guests 

were to be able to bring Fido along, 

and those that say they would 

never have known you accepted 

pets as your property is so clean 

and spotless. This will help reassure 

guests without pets that you 

maintain impeccably high standards 

at all times. 

 

VisitEngland Awards for 

Excellence 
 

The deadline for the annual 

recognition scheme is 9
th

 January 2015 

so there is time to get your application 

in. 

 

The obvious category is self-catering 

provider of the year, but you might 

also have a go at the sustainable 

tourism award, or the access for All 

tourism award. 

 

www.visitenglandawards.org 

 

VisitEngland to trial logo 

protection system 
 

VisitEngland is to trial a system that 

allows consumers to verify the validity 

of a logo placed on a website. For 

example, if a cottage website displays 

a four-star  accredited logo, is it true 

or false? Anyone can copy a logo. 

False advertising can be a criminal 

offense but enforcement by trading 

standards departments is patchy. The 

Yoshki system from a British software 

company provides a technical 

solution. Users can click the logo to 

test whether it is correct. However, 

the solution does not seem to prevent 

unauthorised displays of logos, just to 

verify those that are genuine. 

 

Name an Attraction – 

in Mandarin! 
 

In a rather startling marketing move 

VisitBritain is asking Chinese 

consumers to nominate and vote on 

Chinese names for iconic British 

tourist hotspots that are hitherto un-

named in Mandarin.  Significant 

resources are going into the 

competition, which, it is hoped, will 

encourage visits to the attractions 

concerned. A look at the Mandarin 

website revealed that the University 

Boat Race's Chinese name has so far 

the most votes! 


