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EASCO's New Self 
Catering Research 
Report Gets Going 
 
EASCO has commissioned the 
University of Greenwich to undertake 
research and produce a report that 
will provide an insight into self-
catering holidays in England and their 
importance to the tourism industry. 
The research will attempt to answer 
questions to which there is currently 
no reliable answer, such as for 
example: 

 How many self-catering holiday 
homes are there in England? 

 How much do self-catering 
visitors spend in the local 
economy whilst on holiday? 

 What are the key factors that 
lead people to choose a self-
catering holiday in England? 

 The comparative value for 
money of self-catering 
compared to other 
accommodation types 

 How much employment is 
directly and indirectly 
dependent on self-catering? 

 What is the profile of clients 
who book self-catering, e.g.  
socio-economic group,  family 
size, etc. 

 

 

 
 
The researchers will use existing 
published research and they will also be 
drawing on a range of sources of data to 
enable them to carry out their analysis. 
Some of these have already been agreed 
but we need more of the agencies to take 
party by providing anonymised data from 
their records. The researchers will be in 
contact with agencies through EASCO 
soon to ask for help. 
 
There will also be consumer surveys – we 
will want to ask you to forward on a link 
to a survey that your past customers can 
be asked to fill in online. This will be an 
online survey. For agencies, and other 
larger operators it will be possible to 
“white label” the survey, which means 
that it will appear to the customer as 
coming from your agency. For individual 
small businesses the surveys will be 
EASCO badged. 
 
All data will be handled by the University 
and only anonymous results will be 
available. 
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VisitEngland Gets Animal 
Support to Boost Tourism 
 
VisitEngland has launched a new 
marketing campaign led by Shaun the 
Sheep. 
 
The new advertising campaign stars the 
BAFTA award-winning quadruped, and is 
designed to inspire people in the UK to 
holiday in England in 2015. 

 
The farm animal is the star of a film that 
will soon be released and he will also 
appear in VE’s television advertisements. 
The focus of the campaign, however, will 
be on encouragement to book through 
high street travel agencies, and this is of 
course not a major outlet for most self-
catering agencies or businesses. 
 
The adverts will follow Shaun as he goes 
on holiday with other farmyard animals, 
and is part of the ongoing GREAT-themed 
series of promotions in which all UK 
tourist boards have participated with 
government support. 
 
James Berresford, VisitEngland’s Chief 
Executive said:  
Following on from the success of the third 
Holidays at Home are GREAT campaign 
last year, which starred Wallace & Gromit 
we have partnered again with Aardman to 
create another super TV advertisement.  I 
am confident Shaun will fuel the public’s 
imagination and inspire them to take a 
holiday in the UK this year.  This new 

campaign forms a key part of 
VisitEngland’s strategy to grow tourism in 
this country, supporting the Government’s 
agenda for growth.  
 
Shaun the Sheep made his debut in the 
1995 Wallace and Gromit film Close Shave 
and was given his own series in 2007. He 
has over 5 million fans on social media 
and was voted favourite BBC children’s TV 
character from the last 70 years in a 
recent poll of the nation, beating Postman 
Pat and Sooty and Sweep who came 
second and third respectively.  
 
Although not targeted very well for self-
caterers the general thrust of the 
campaign, to encourage holidays in 
England, is clearly to be welcomed. In all 
probability it will benefit the whole of 
England’s tourism industry and not only 
participating travel agencies. 
 

The Consumer Protection 
Partnership 
 
The CPP is a government-backed group of 
the various agencies that try to help us 
avoid scams and con-men in the digital 
world as well as on the doorstep and in 
the high street. 
 
It has recently published some priorities 
for 2015 
 
Most of the priorities do not affect self-
catering very much but one area that they 
are going to study is unfair terms in 
consumer contracts for cancellations. 
That could be an issue for the holiday 
industry but the CPP is not a regulator and 
any changes to regulations would come 
from government. 
 

VE to stage Access for All 
event  
   
As part of English Tourism Week 2015, 
VisitEngland will be holding an Access for 
All Conference in partnership with the 
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Sandcastle Waterpark. The conference 
will take place in Blackpool at the 
Grosvenor Casino and the water park on 
Wednesday 18 March. 
 
Content will include a workshop on access 
statements, tailored advice for 
accommodation providers, marketing 
advice, and a chance to learn from the 
experience of the host venue, which has 
won awards for accessibility. A free lunch 
is provided! 
 
Aimed at tourism businesses, and called 
“Unlocking the Purple Pound” this free 
event will help operators improve their 
facilities and services for disabled people 
and others with accessibility needs - a 
market now worth 12.4bn to England's 
tourism industry. 
 
With an ageing population, older groups 
are becoming more and more important 
for domestic tourism; trips taken by the 
55+ age group have increased by a 
massive 31 per cent since 2006. This trend 
will further strengthen demand for 
accommodation that provides good 
accessibility. To register to attend please 
use Eventbrite at this address: 
 
https://eventbrite.co.uk/event/15372316
011/ 
 

Getting to Grips with TAX 
 
Nobody likes paying it, but tax is one of 
those unpleasant things that has to be 
faced in business. The people who work 
for Her Majesty’s Revenue and Customs 
don’t like being thought of as hated tax-
collectors so they are once again showing 
their cuddly side and how up-to-date they 
are by running a whole series of online 
webinars. These resources really are 
useful if you are in the majority who find 
tax a slightly baffling subject. They don’t 
ease the pain of paying your tax but they 
do ease the frustration of trying to 
understand how it is worked out. 
 

Topics in February are quite numerous: 
 
VAT – four different webinars on this, 
great if you are registered and unsure of 
what you’re doing, or you are thinking 
about registration. 
 
PAYE – several topics on this if you have 
employees. 
 
Business Expenses for the Self-Employed 
– one that is relevant to many in our 
industry. 
 
Responsibilities of Company Directors – if 
you  are running your own company. 
 
Getting Started as an Employer –if you 
are expanding and taking on staff for the 
first time. 
 
Capital Allowances for the Self-Employed 
 
Record Keeping for the Self Employed 
 
Simpler Income Tax on a Cash Basis – 
looking at doing your tax on the basis of 
cash in and out, no need to calculate 
accruals! 
 
Self-Employment and HMRC 
 
Property Income and HMRC – sounds like 
one for us! 
 
Statutory Sick Pay 
 
Tax and change of career. This includes 
retirement 
 
To get the full details and dates for these 
webinars, which are all free, go to 
www.business-events.org.uk and search 
for HM Revenue & Customs 
 

Air Passenger Duty 
Devolution Warning 
 
Airline interests that together form a 
campaign group called “A fair tax on 
flying” have warned that the current plans 

https://eventbrite.co.uk/event/15372316011/
https://eventbrite.co.uk/event/15372316011/
http://www.business-events.org.uk/
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for “Devo-Max” for Scotland pose a threat 
to tourism in the north of England. The 
warning is that if Air Passenger Duty, 
which is to be devolved to Edinburgh, is 
reduced or abolished north of the border, 
inbound tourism to the north of England 
will be at a disadvantage.  Experience in 
Ireland adds weight to this, where lower 
taxes in the Republic diverted business 
from the North. 

 
Fire us an email if you can 
recommend a consultant 
 
We are often asked about fire regulations 
for self-catering holiday homes and many 
owners get anxious about this topic 
because the law requires them to make 
their own risk assessments and 
judgements about what fire precautions 
are needed. There is no prescribed list of 
things you must do, the one thing that has 
to be done is to think about the subject 
carefully and prepare a risk assessment. 
(and act on your own findings, of course) 
 
Whilst many local authority fire officers 
are helpful, we know that sometimes they 
are not, and in a few cases businesses are 
under real threat because of excessive or 
extreme demands by fire officers who are 
not always well-informed or good at risk 
assessment themselves. 
 
In these circumstances the assistance of a 
suitably qualified independent fire safety 
consultant may be valuable. Such 
consultants may also be useful where the 
situation in a property is unusual, 
complicated, or otherwise too difficult for 
the owner to assess without help. 
 
EASCO would like to identify a shortlist of 
fire safety consultants who could be 
expected to be sympathetic to self-
caterers and who could be called on by 
members if and when the need arises. 
 

If you know or have used a consultant 
who might be suitable, please help EASCO 
and other members by letting us know. 
 

EASCO On The Road 
 
EASCO is for the first time exhibiting at 
two tourism trade shows with the aim of 
recruiting more members to the 
Association. 
 

We will be in 
Bristol for the 
Bed and 
Breakfast 
Exhibition and 
Conference on 
25th and 26th 
February. 
Despite the 

name this new exhibition is for all 
accommodation providers. There is a 
seminar programme as well as a whole 
load of exhibitor stands relevant to 
tourism and hospitality. Attendance is 
free and you can register for a ticket at: 
 
www.acumenedge.co.uk/the-bed-and-
breakfast-show 
 
so why not come along for an interesting 
day and drop by the EASCO stand?  And 
do spread the word about these shows to 
other self-caterers if you can! 
 
We’re also attending the established 
annual North Tourism Fair in Alnwick on 
March 18th and Hexham on March 19th  
 
http://www.northtourismfair.co.uk 
 

EASCO Contact Information: 
Chief Exec: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
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