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EASCO's New Website imminent 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

The new EASCO website, after a rather long 
period of development, is now on the verge 
of being introduced. 
 
The new site will replace a rather elderly site 
that was developed in two phases. The 
consumer part of the site is the oldest, and a 
trade section, in a different design, was added 
a few years ago.  
 
The EASCO Council decided that the original 
idea of a marketing tool for members was no 
longer a realistic objective for the site and 
therefore the site aims to be purely a trade 
association site aimed primarily at people in 
the holiday accommodation sector. There will 
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still be member listings and links to members’ 
own websites and these links will be more 
valuable than before because of technical 
issues in the underlying website code. 
A major change affecting members is the 
introduction of a proper access system for the 
members’ area and it is hoped that we will 
gradually increase and improve the amount of 
members-only content that we offer. You will 
soon be receiving an e-mail with your logon 
details. (Note, if your subscription is in 
arrears, you won’t receive this until you are 
up to date on subscription). You will have an 
individual user name and password. Until now 
we have used a generic password, a system 
that is very insecure. 
 
Recruitment will be a major aim of the new 
site, with facilities to join online, and 
information about the benefits of 
membership. There will be a section on 
running your business that will include helpful 
articles for people considering going into self-
catering.  
 
The new site makes it easier for us to add 
material to the site and expand it so the aim is 
to increase the content both for members and 
non-members over time. 
 
The member listing will be quite simple and 
you will be allowed a paragraph of text. 
Initially this will be taken from the existing 
site, but the opportunity should be seized to 
update it. Your paragraph should read as 
EASCO talking about your business, i.e. in the 
third person, so it should not say “we do this”. 
You will receive an email asking you to check 
your entry when the time arrives, which will 
be soon! 
 
 

English Tourism Week is 
Nigh 
 
English Tourism Week is nearly with us and 
there is still time to plan an event that will 
generate publicity for tourism and your 
business. You can submit events to the ETW 
team, (deadline 6th March) based at 
VisitEngland, at this link: 

 
http://www.visitengland.org/england-tourism-
industry/etw/etw15/ETW15submission.aspx 
 
There will be an online events guide, which will 
showcase what’s happening around the 
country during English Tourism Week (ETW) 
which this year takes place on 14 - 22nd 
March. 
 
By taking part, you will raise the profile of your 
business while adding to the combined efforts 
of the Week to raise awareness with local 
residents, their visitors and key decision 
makers.  
 
The week is a political awareness raising week 
as well as being an opportunity to have 
something to tweet about and include on your 
other social media pages. The purpose of the 
week is to ensure that the value of tourism to 
the economy is well-recognised in all the 
corridors of power, and that the public realise 
that tourism is a valuable breadwinner for the 
nation. 
 
Your event could be an invitation to 
neighbours to come and have a look around 
(who doesn’t like to be nosey now and again?) 
or you might get your local MP or 
parliamentary candidate to demonstrate his or 
her support by visiting and learning about self 
catering during the week. In this election year, 
they may well welcome a photo-opportunity so 
don’t forget to get the local paper to send a 
photographer if you can, and take some 
pictures yourself for your own use. 
 

 

Debate Hots Up over Schools 
and Holidays 
 
The ongoing debate about releasing children 
from school for family holidays has re-ignited 
with news offensives on both sides of the 
discussion. 
 
Campaign group “Parents Want a Say” has 
launched an online petition to demand a 
relaxation of the changes introduced last year 
that guide head teachers to only grant term-
time absence in “exceptional circumstances”. 
The group say they have “already made some 
progress towards reversing the government’s 
ruling on term-time holidays. In recent 
months, we’ve got MPs debating in 

http://www.visitengland.org/england-tourism-industry/etw/etw15/ETW15submission.aspx
http://www.visitengland.org/england-tourism-industry/etw/etw15/ETW15submission.aspx
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Westminster Hall and seen the Local 
Government Association back our call for the 
law to be overturned.” 
 
Their online petition has attracted more than 
220,000 signatures and they are launching an 
online survey that they hope will gather 
evidence in support of their campaign, which 
says that “All children who have a good 
attendance record should be allowed the 
opportunity to enjoy quality time with their 
parents on an annual holiday of up to 10 days 
once per year”. The argument focuses on the 
benefits of family holidays, their educational 
potential, and the difficulty faced by less well-
off families in affording holidays at the peak 
time of the year in the summer. Campaigners 
also draw attention to the difficulty faced by 
families where holiday dates are restricted by 
work, including military families, and the 
families of police officers and healthcare 
workers. The impact on the holiday industry is 
probably not their main concern but of course 
the industry is affected by peoples’ ability to 
take time off. 
 
The Department for Education has fired an 
apparently powerful shot by publishing a 
research report conducted by statisticians in 
the Department.  The report looked at the 
attainments of children at the end of Key 
Stages 2 and 4 and compared the 
achievements with the number of absences. 
The figures show a clear correlation between 
absences and attainment.   

Government ministers were quick to draw 
conclusions. The Education Secretary, Vicky 
Morgan, is reported in the press as saying 
"The myth that pulling a child out of school for 
a holiday is harmless to their education has 

been busted by this research. Today heads 
across the country have been vindicated – 
missing school can have a lasting effect on a 
pupil’s life chances." 
 
 
However, this is not what the report actually 
says. The report paints a convincing picture of 
correlation and there can be little doubt that 
there is a strong correlation between absence 
rates and academic achievement. But 
correlation means that two sets of figures 
change together. Correlation is not the same 
as cause and what the report does not say is 
that the absences cause the poorer academic 
results.  The report alludes to this by stating 
that “Absence is not the only factor that has a 
link to a pupil’s attainment. There are other 
complex relationships, such as the strong link 
from prior attainment and the link between 
different pupil characteristics and attainment, 
which should also be taken into account.”  In 
other words, when two sets of data are 
correlated, it may be the case that one or 
more other things are influencing both sets of 
figures and not that whatever is being 
measured by one set of figures is causing the 
changes in the other set. There is no attempt 
in the report to consider or analyse whether 
the relationship between absence and 
attainment is causal. 
 
It is possible, in this case, that parents who 
take a conscientious approach to the 
education of their children ensure that 

absences from school are minimised, and also 
give encouragement to their children and 
make them do their homework!  So it might 
be parental attitude rather than a great 
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attendance record that influences exam 
results. 
 
Making a slightly different point, LibDem MP 
John Hemming, chair of the Parents Want a 
Say group,   said: “Nicky Morgan gets an F for 
statistics. She has lumped together all types of 
absence and therefore fails to analyse the 
impact of different types of absence.” 
 
In fact the Department’s report seems to be 
soundly based but does not prove that 
missing school can have a lasting effect on a 
pupil’s life chances, nor the opposite.  
 
However, the campaigners for liberalisation of 
the absence rules are up against an intrinsic 
issue. If school is beneficial to kids, then 
missing it can hardly be anything other than 
deleterious to their interests. To suggest that 
missing school has no impact on educational 
outcomes is hard to reconcile with putting a 
value on schooling. 
 
EASCO made a policy decision last year to 
work long-term for a system of staggered 
school holidays by region in England. This 
wouldn’t solve all the problems but it would 
increase the length of the holiday season and 
make summer holidays more affordable as 
there would be less competition for just a few 
short summer weeks if Preston pupils were 
not having their summer break at the exactly 
the same time as Southampton scholars. This 
would create issues regarding the timings of 
examinations but the approach is well 
established in Holland and other European 
countries, proving that it can be successful. 
 

EASCO at the Bed and 
Breakfast Show 
 
For the first time EASCO has exhibited at a 
trade show, the Bed and Breakfast show in 
Bristol. 
 
It was a new departure for the Association, 
which like all such bodies always need to 
recruit new members to replace those who 
leave or exit the industry. Whist the trend has 
been for more members over the last few 

years the opportunity of the exhibition was 
thought worth a bit of extra effort. 
 

 
EASCO Chief Executive Martin Sach at the 
start of the show. 
 
The show is in its first year and as such was 
not expected to be on a huge scale, but some 
1500 people signed up to attend and there 
was a steady flow of visitors to it, and to the 
EASCO stand, with some new members signed 
up on the two days. 
 
EASCO is also attending the North Tourism 
Fairs in March. This is a tourism trade 
exhibition that moves venue. The first day, 
March 18th, is in Alnwick. The following day 
the whole show moves to a new venue at 
Hexham. Our presence at this show 
underlines the point that EASCO is the trade 
association for the whole of England, and the 
far north is a part of the country where we 
are underrepresented. 
 
Increasing the number of individual members 
as well as the agencies and associations is 
important not only for subscription income 
but also because the more members we have, 
the more powerful and influential our voice. 
 

Conference Points to Benefits 
of Access 
 
VisitEngland’s conference event on accessibility is 
to be held in Blackpool on March 18th at the 
Sandcastle Waterpark and the Grosvenor Casino. 
The programme for this event has now been 
announced as comprises: 
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 A light-hearted look at life’s 
challenges by Paul Carter 

 Expert insights from a panel of 
professionals  

 Tailored sessions for attractions and 
accommodation businesses  

  Access Statement workshop  
  Top tips for accessible marketing  
  Advice from one of the best – Access 

for All Tourism Award winning 
Sandcastle Waterpark  

  How to become an accessibility 
champion at your venue 

It is very widely accepted that with an ageing 
population, accessibility is becoming more and 
more important both in terms of moral and legal 
obligations and in strictly business terms.  
VisitEngland’s conference I part of their 
accessibility project and is free of charge to 
tourism operators. 
 

1. To book a place first go to 
eventbrite.co.uk 

2. Seach for “purple” in location “Blackpool” 
to find the conference title “unlocking the 
purple pound”. 

 

South-West Tourism Alliance – 
11th March 
 
The South-West Tourism Alliance has lined up an 
impressive programme for its meeting on March 

11th, which will be held at Pennywell Farm 
between Exeter and Plymouth.  All packed into a 
morning will be: 

 James Berresford, Chief Executive of Visit 
England - Destination support and links 
post VE’s triennial review. 

 Kurt Janson, Policy Director, The Tourism 
Alliance – The political parties’ tourism 
manifestos and regulation update. 

 Liz Waugh, Peninsula Rail Group  - Update 
on what’s really happening with rail and 
A303 improvements. 

 Anthony Climpson MBE, Employment and 
Turism Manager, The New Forest  -  The 
FairBooking system explained, The New 
Forest, Visit Cornwall and the Lake 
District are in a collaboration on this. 

 Carolyn Custerson, Chief Executive of the 
English Riviera Tourism Company – How 
she is raising funds via the BIDS route. 

 Chris Garcia, Chief Executive, Heart of the 
SW LEP – Progress with the LEP and what 
it means for tourism. 

 Alistair Handyside, Chairman, The South 
West Tourism Alliance – Update on 
Alliance activities/lobbying/Cut Tourism 
Vat. 

 
Commercial conference organisers would not blink 
an eye at charging £200 to attend something like 
this but the event is entirely free to the tourism 
industry in the south-west so if you are in that part 
of England why not get along form 0900-1300 that 
day? 
 
Registration for this is also on Eventbrite. 
www.eventbrite.co.uk 
Change location to Buckfastleigh 
Search for “Changing Landscape” 
 

The word on the net is…. that 

some businesses are stupid! 
 

 

We recently came across a list of some of the 
commonest mistakes that people make when 
using English words. In the context of 
websites, and brochures that you publish for 
your business, mistakes can either make you 
look foolish or give the impression that 
attention to detail is not your strong point. 
 
Here are some common confusions and a very 
brief note of the difference 

 
Adverse (unfavourable) and averse 
(reluctance to) 
Affect (to influence) and effect (to carry out, 
or as a noun) 
Bring (to here) and take (to there) 
Climactic (a peak) and Climatic (the weather) 
Compliment (well done!) and complement 
(additional to, or complete group) 
Compliment the complement of waiters on 
the condiments. 
Discreet (careful, unpublicised) and discrete 
(separate) 
Elicit (draw out) and illicit (unlawful) 
Fewer (distinct countable things) and less 
(quantities not countable) 

http://www.eventbrite.co.uk/
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(There were fewer cups in the kitchen and 
there was less sand in the yard after the 
family went home) 
Historic (important in history) and historical 
(concerning history or an event in the past) 
(the historic church is a mile away, the 
complaints about our cottage are historical) 
Imply (to say without being explicit) and infer 
(to deduce) 
Insure (insurance) and ensure (make certain) 
Number (countable things) and amount (non-
countables) 
Precede (go first) and proceed (carry on) 
Principal (primary) and principle (a 
fundamental belief) 
 
So does your website contain any of these 
errors? 
 

Countryside is GREAT 
Campaign Kicks Off 
 
The countryside of England will be features in a 
new big advertising campaign by VisitBritain over 
the next three years to grow international visits 
and spend to Britain’s countryside. The campaign 
will position Britain’s countryside as a place to 
enjoy modern culture, top quality food and world-
class accommodation in a beautiful landscape, 
with the story told by third party enthusiasts. 
VisitBritain’s ambition is to have generated extra 
visitor spend of £70 million which would see the 
creation of 1,296 new jobs by 2018. 
 
Britain’s ‘natural beauty’ has been overlooked 
compared to other international destinations. 
Britain is currently ranked an overall 20th out of 50 
countries for being ‘rich in natural beauty’ in the 
2014 Anholt-Gfk Nation Brand Index. In a separate 
bespoke wave of the study commissioned by 
VisitBritain, our natural beauty was consistently 
positioned behind the likes of America, Australia 
and Canada. However, in the last four years 
VisitBritain’s GREAT campaign has taken significant 
strides in boosting perceptions in some of the UK’s 
key tourism markets. Britain’s highest 2014 
ranking for ‘natural beauty’ - fifth place - came 
from India, followed by ninth place from China and 
twelfth from Australia.  
   
VisitBritain research shows that a wide range of 
visitors already enjoy our countryside offer. In 
2013 a significant proportion of visitors from New 

Zealand (43%), Australia (41%), Canada (33%), 
China (32%), UAE (29%) and Germany (27%) all 
explored Britain’s countryside and villages. 
 
The Countryside is GREAT campaign aims to build 
on this interest and show potential visitors what is 
on offer, where to find great experiences and most 
importantly, how to get there. VisitBritain will 
feature bespoke, curated countryside itineraries, 
experiences, services and packages on ‘The 
Countryside Collection’ campaign website and 
across print media.  
 
The regions featuring in the first year of the 
campaign are the Scottish Highlands, Peak District, 
Cotswolds, Cornwall, Pembrokeshire, North Wales, 
Warwickshire, Lake District and Yorkshire. 
VsitBritain research shows that the proportion of 
holidaying tourists likely to take part in 
countryside-related activities is currently highest 
amongst those visiting the South West, Wales and 
Scotland and Yorkshire. 
   
The first year of ‘Countryside is GREAT’ will focus 
on visitors from the USA and Germany. A 2013 
multi-country study commissioned by VisitBritain 
shows that beautiful natural landscapes are a very 
strong motivator for Americans and Germans 
when choosing holiday destinations – the most 
important out of 40 attributes for German 
respondents and the second most important for 
Americans.³ However, while Britain is the third 
most popular international travel destination for 
Americans (after neighbouring Canada and 
Mexico), 85% of Americans are only visiting cities. 
In the 2014 Nation Brand Index the US ranked 
Britain 20th for natural beauty and Germany 19th, 
highlighting the need for improved perceptions.  
   
To deliver this campaign VisitBritain has joined 
forces with The National Parks, The Forestry 
Commission, The Canal and River Trust and Hertz 
Cars, as well as DCMS, DEFRA and VisitEngland. 

 
 

EASCO Contact Information: 
Chief Exec: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
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Gas Safety Trust launches new 
online Carbon Monoxide Portal 
resource 
 

The Gas Safety Trust yesterday (Thursday 29 
January 2015) launched its new carbon 
monoxide (CO) portal (www.coportal.org) at 
an event held at the Science Museum in 
London. 
 
The Portal has been created to host and 
signpost data and information relating to 
carbon monoxide in the UK as recommended 
in the 2011 All Party Parliamentary Gas Safety 
Group report ‘Preventing Carbon Monoxide’. 
 
The Portal has three main sections Legislation 
and Standards, which include information on 
regulations, standards, guidance and codes of 
practice, Academic References which is a 
searchable reference library of academic 
papers relating to CO and Data and 
Documents which contains reports and other 
general information on CO. 
 

Card Payment Fees Raise Cost Hike 
Fears 
 
Some agency members have been told that 
charges for the processing of debit cards, now 
more usually a small fixed fee per transaction, 
are to change to a percentage basis. 
 
The change could result in a big increase in 
the amounts paid. 
 
The issue arises at a time when a new 
regulatory regime for the payment systems 
industry is on the near horizon. In April this 
year the newly formed Payment Systems 
Regulator will become a fully operational 
organisation. A subsidiary of the Financial 
Conduct Authority, the new regulator has 
lofty ambitions: 

 To promote effective competition 

 To promote the development of 
innovation 

 To ensure that payment systems are 
operated and developed in a way that 

considers and promotes the interests 
of service users. 

 
We don’t yet know how the regulator will 
respond to complaints that the payment 
processors are abusing their near-monopoly 
positions. 
 
Have you been told of a change to the way 
you are charged for debit card processing? If 
so please let us know, we may possibly need 
to add to the new Regulator’s in-tray. 
 
 

EASCO Flyer Available 
 
EASCO has supplies available of s new printed 
DL flyer that summarises what the Association 
does. This was produced for the two 
exhibitions that we are attending this year but 
with printing costs differing little between a 
print run of 1000 and a print run of 2000 we 
have a spare supply available. Are you 
attending an event at which there will be 
other self catering operators present? If you 
could distribute the leaflet please ask for a 
supply to be sent to you. It is not for 
distribution to the public, only for those who 
are in the self catering business. 
 
 

The EASCO Self-Catering 
Report 
 
University of Greenwich are seeking 
volunteers to test out the questionnaire that 
will be distributed online to a substantial 
number of self-caterers. Would you care to 
test it? If so please contact the Chief Executive 
who will pass on your offer to the University! 


