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Edition 100 April 2015    

 

EASCO News 100th 
Edition 

This month EASCO News has reached a 
milestone of a 100th edition. Actually, this is 
not quite true. New 51 (February 2011 came 
out twice, there was a 51A and a 51b in that 
month, due to breaking news relating to 
energy performance certificates, and there 
have been two other occasions when 
additional editions have appeared. 

The first edition in September 2006 had the 
new fire safety laws as the main headline and 
there were paragraphs about age 
discrimination laws that were in prospect, a 
possible “bed tax” and a government 
consultation on the prospect of a smoking 
ban.  How time flies! 

However, the present format of EASCO News 
is not the first.  A foray into the archives has 
produced examples of previous newsletters, 
which, before the age of the Internet, were all 
printed and distributed by post. 

 

 

 

 

 

 

 

 

 

 

 

 

Shown above is the first edition of the EASCO 
Newsletter in November 1996 after the British 
Self Catering Federation split into national 
associations for the four countries of the UK. 
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The BSCF had produced newsletters before 
that, here’s one from the autumn of 1992. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

The newsletters came out quarterly in the 
past, no doubt because in those days, printing 
and distribution was costly and time-
consuming. Thanks to the Internet, the 
production and distribution of EASCO News 
today incurs no significant costs other than 
time. Indeed, cost seems to have been a 
problem because, whilst in the mid 1990s the 
print was in colour, by the early 2000s we had 
reverted to black and white. 

In EASCO News 100: 

 A look back over 100 editions and 
before EASCO News 

 Fill in survey for our report 

 Why we need an EASCO 

 General Election Manifestos for 
tourism 

 VisitEngland Strategy Review deadline 

 EASCO AGM 

 Asbestos, a killer 
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The present EASCO News has covered some 
big stories and many small ones over the 
years.  Some of the headlines have presaged 
issues where we and partners have won the 
day, others where we fought and did not 
succeed. Some headlines were wittier than 
others! 

 

 

Recurring themes have been regulations, 
business rates, and issues relating to the 
gradual development of EASCO as a trade 
association. 

 

 

 

 

 

 

 

 

 

 

 

In July 2010 EASCO News shared the good 
news that the Furnished Holiday Letting Rules 
campaign had been won (above). 

 

 

 

 

The 50th edition of EASCO News reported 
melodramatically that the stars were possibly 
falling out of the sky, a reference to less 
favourable government attitudes to the star-
grading schemes. 

 

 

 

Edition 56 was undoubtedly greeted with joy 
by at least one member of the EASCO Council, 
its humorous headline heralding the end of 
the much-disliked EnglandNet information 
system. 

Some things do not change. In  November 
1996, the first edition of EASCO Newsletter 
carried this short article which we reprint in 
full, as it might as well have been written 
yesterday! 

Advertising Scams 

Help us to help you! We all know of papers 
and magazines which try to con you into 
advertising, claiming that you have advertised 
with them before, or have ordered an ad and 
they are just checking the copy (which they 
have taken from some other journal). Some 
send an invoice, and in due course threaten 
proceedings when it is not paid. If it happens 
to you, let the Editor know! What has 
happened to you will have happened to 
someone else. One case is rarely enough to 
persuade a Trading Standards Officer to act. 
Many cases presented together can enable 
the police to act. Acknowledgement to 
WASCO. 

EASCO Contact Information: 
Chief Exec: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
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The General Election: 
Policies on Tourism 
From the manifestos 
 
The election is close at hand, and the parties 
are seeking votes. But what do they say about 
tourism? Often in the past the answer has 
been “nothing”, but this time tourism gets a 
mention or two. 
 
The Conservatives say: We will invest to boost 
tourism in the South West (but they don’t say 
how or how much) and Our tourism industry 
already supports three million jobs and is one 
of the nation’s leading employers and export 
earners. We will set challenging targets for 
Visit Britain and Visit England to ensure more 
visitors travel outside the capital. We will 
simplify and speed up visa issuance for 
tourists. And because tourism is an industry 
that depends more than most on young 
people, we will step up efforts to recruit more 
apprentices into the business. 
 
Labour are largely silent although mentioning 
our thriving tourism industry in the context of 
wildlife protection. Labour also suggests a tax 
on incoming non-visa tourists entering the UK 
to pay for additional immigration officers. 
 
The Liberal Democrats have more to say: 
Tourism and heritage collectively make up as 
much as 9% of our economy, and yet these 
industries do not have the status they deserve 
in government or in wider society. We will 
work to make sure the British tourism industry 
is able to compete with other major world 
destinations and be a key generator of growth 
in the UK economy. We will: 

 Strengthen the Hospitality and Tourism 
Council, with the Business and Culture 
Secretaries as co-chairs. 

 Give higher status to tourism within the 
Department for Culture, Media and Sport. 

 Build on our successful Tourism North and 
Tourism South West initiatives to devolve 
more power, resources and decision-
making to local areas to promote their 
unique tourism propositions in the UK and 
globally. 

 
The Green Party would like to Reduce VAT on 
the tourism industry (meals and drinks out, 
accommodation, and also live performances)  
to 5%, putting the UK on a level playing field 
with our international competitors and costing 
about £6 billion a year. Interesting, until you 
also read that they would allow local 
authorities to levy new taxes, such as local 
tourist taxes, or empty homes levies. So the 
one hand giveth, whilst the other taketh 
away! 
 
The UK Independence Party has a lot to say 
on tourism, so much that EASCO News cannot 
fit it all in. They say From our Norman castles 
to Battersea Power Station, our heritage is an 
important part of our vibrant tourist industry, 
which supports three million jobs and 
contributes £127 billion annually to our 
economy. Some of the policy points are: 

 Abolish DCMS and creating a dedicated 
Minister of State for Heritage and Tourism, 
attached to the Cabinet Office 

 UKIP will bestowing ‘Seaside Town Status’ 
to areas in need of regeneration. (giving 
Councils additional powers) 

 boost the Coastal Communities Fund and 
expand its remit 

 Prioritise larger-scale heritage, residential, 
retail and 

 tourist regeneration over smaller scale 
projects 

 Encourage regenerative arts projects into 
our coastal towns. 

 
Of course there are numerous policies in all 
the manifestos that have an impact on the 
tourism industry and we have not attempted 
a complete analysis! 
 
 

EASCO AGM 
 
The Annual General meeting of EASCO takes 
place on May 20th at 1200. The venue is the 
London Canal Museum, just a short walk from 
King’s Cross Station. Any member can attend 
the AGM. You don’t have to give notice, but 
you do have to be up-to-date on your 
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subscription and a “direct” member i.e. not a 
member of a member organisation. If you tell 
us you’re coming we will appreciate it so that 
we can plan ahead – we only have a small 
conference room.  Also, telling us you’re 
coming increases your chances of getting 
lunch! So please let the Chief Executive know 
if you are going to be there. 
 
Map and directions on your phone at: 
http://www.canalmuseum.mobi/location.htm 
 
 

The EASCO Report – 
Update 
 
Greenwich University has carried out trials of 
a questionnaire that we want as many self-
catering operators as possible to complete. It 
asks you about the amount of work that goes 
into your business, and about aspects of your 
marketing and whether you generate 
employment directly or indirectly. It won’t 
take a long time to complete but it is an 
important part of the research being carried 
out. 
 
Individual businesses 
 
Please fill in the survey. If you know any other 
owners, please ask them to complete it as 
well, they don’t have to be members. 
 
Associations 
 
Please pass this on to all your members 
operating self-catering in England and ask 
them to participate. 
 
Agencies 
 
Please ask all your owners to complete the 
survey. Larger agencies may want to “white-
label” the survey as their own and this is 
possible but involves additional work so 
sticking to the standard link is recommended. 
If you do want to white-label, contact Ewa 
(ewa@englishselfcatering.co.uk) at the 
University to discuss. 

The research will help us paint a picture of the 
economic value of self catering. With a new 
government on the horizon, nobody can 
predict exactly what policies might emerge 
from Whitehall, or be agreed as part of a new 
coalition deal between two parties. “second 
homes” might be seen as an easy solution to 
housing shortages. A “tourist tax” might be 
seen as a way to make ends meet. We need to 
be well prepared to argue the case that self-
catering benefits the tourist industry and the 
economy, so please take part in our research! 
 
Here is the link to the survey: 
 
www.englishselfcatering.co.uk/survey 
 

Why we need EASCO 
 
Two members of the EASCO Council give their 
views for this 100th edition of EASCO News on 
why having a trade association matters. 
 

Moray Bowater 
(of the agency Helpful Holidays) 
 
There's strength in numbers. That's what it 
boils down to with EASCO. We are your trade 
association and we work for all those who 
own or are otherwise involved in renting self-
catering holiday homes to holidaymakers. 20 
years ago there was no collective voice for our 
industry. Now, there is a strong, collective 
voice, respected and listened to by 
policymakers. Now, through EASCO, there is a 
recognition that what we do is an 'industry' 
rather than a dispersed collection of 
individuals doing the similar things. Having an 
organisation with a permanent secretariat 
that responds to the press, politicians and 
public when needed is important. It focuses 
on the issues that matter and leads the 
debate. It is there to quickly respond to 
'events'. Sometimes (rarely), like on the issue 
of EPCs,  it flexes the financial muscles of the 
agencies, associations and individuals that 
make up its  membership to seek to reverse 
bad policy, but most of the time it walks 
quietly, influencing policy before it becomes 
part of the public debate. EASCO is not always 
successful in what it sets out to achieve but it 

mailto:ewa@englishselfcatering.co.uk
http://www.englishselfcatering.co.uk/survey
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is rarely ignored these days. Through the 
corridors of power, EASCO is the respected 
voice of the self-catering industry in England.  
On the most mundane level, EASCO helps 
keep everyone in our industry on roughly the 
same page. The monthly newsletters update 
members to the things that matter and help 
spread good practice throughout the industry. 
For those thinking of buying a holiday home 
and letting it out, EASCO provides a first point 
of contact and advice on how to make a start. 

 
Graham Wason 
(Independent business owner) 
 
The self-catering property sector needs a 
professional trade association to represent its 
industry to government in particular. Recent 
campaigns in which EASCO has been actively 
involved include: 
  

 gaining exemptions for self-catering 
properties from the requirement to 
complete annual energy performance 
certificates (total success); 

 getting the valuation office to recognise 
that self-catering properties are trading 
businesses and that appropriate costs 
should be deducted from income before 
determining rateable value (ongoing 
with much encouragement); and fighting 
the abolition of freehold letting rules 
(partial success). 

  
I find participating in EASCO personally 
valuable as it brings me into contact with like-
minded professionals from whom I gain 
market intelligence and best practice tips and 
ideas. 
  

The Small Business Act is Law 
 
The Small Business Enterprise and 
Employment Act 2015 has now become law. 
The impact on self-caterers will not be great 
but there are some matters that will affect 
the industry. 
 
Zero hours contracts are now only allowed if 
they are not exclusive, i.e it is not now 
possible to ask a potential employee to only 

work for you, and then not guarantee him or 
her any hours. 
 
There are measures to speed up the 
processing of cheques by using a digital image 
of a cheque that can be transmitted quickly. 
This should be a benefit to some self-caterers 
although the use of cheques is in steep 
decline. 
 
There are measures in the Act that aim to 
make access to finance easier for small 
businesses and simplifications to company 
fling requirements. 
 

HMRC Webinars programme 
Continues 
 
HMRC are continuing to offer a programme of 
webinars that are valuable to self-employed 
people and small businesses who lack 
knowledge of matters of tax. 
 
May’s topics include Getting started as an 
Employer, Record Keeping for the Self 
Employed, Business Expenses for the Self 
Employed, Capital Allowances for the Self 
Employed, Property Income and HMRC, and a 
range of other topics of less importance in self 
catering. 
 
To find the details go to the website 
www.business-events.org.uk and enter 
“HMRC” as a keyword. 
 

VisitEngland Strategy Review 
Deadline 
 
A reminder of the article in EASCO News 99 
about VisitEngland’s review of strategy. The 
deadline for responses is May 15th so do have 
your say and also let EASCO know any views 
you think we should include in our response. 
The address is extremely long so you can use 
this more manageable link: 
 
www.englishselfcatering.co.uk/vecons 
 
  

http://www.business-events.org.uk/
http://www.englishselfcatering.co.uk/vecons


 

 7 

Asbestos, the Hidden Killer 
 
EASCO News has covered this topic before, 
but it is one worth revisiting now and again, 
and this article has been kindly contributed by 
Alex Wareing (Mobile – 07732628805) of CSS 
Surveys, a company accredited by the United 
Kingdom Accreditation Service to carry out 
asbestos survey work. 
 
CSS Surveys is a surveying practice based in 
the Midlands covering the UK. Many small 
business owners are unaware of their legal 
obligations with regards to asbestos. Every 
owner is up to speed with fire risk 
assessments but it is one area of compliance 
that is often overlooked.  
 
Asbestos is a hidden killer that was used in 
abundance up until 1999 and is still the single 
biggest occupational killer in the UK (c.5000 
deaths per year. (HSE)). The problem is that it 
was used in so many guises in the 
construction industry prior to 1999 that most 
people are unaware that it is lying on their 
doorstep. 
 
Asbestos is a type 1 Carcinogen which means 
it can cause cancer. If there is repeated 
inhalation of asbestos fibres then the risk of 
cancers and asbestos related illnesses such a 
mesothelioma and asbestosis are dramatically 
increased. As it stands there is no known cure 
for mesothelioma and the UK has one of the 
highest rates in the world. Asbestos was used 
because of its strength, thermal properties 
and its resistance to chemical attack. Once it’s 
in your lungs it’s very unlikely to leave. 
 
The Control of Asbestos Regulations (CAR) 
2012, Regulation 4 requires all non-domestic 
properties to have an up-to-date asbestos 
register and survey report on site and makes 
it the responsibility of the property owner, 
tenant or manager to demonstrate 
compliance.  However, experience suggests 
that many small businesses are not currently 
able to demonstrate compliance because 
asbestos surveys have not been carried out, 
reports have been lost or reports identifying 

asbestos as being present are not being re-
inspected every 12 months. 
 
As a minimum a self-catering property needs 
to have an asbestos management survey 
report in place to prove or refute the 
presence of asbestos in the building. This will 
normally include suspect items being sampled 
by a UKAS accredited laboratory.  If asbestos 
is found within the property then as a 
requirement of the regulations the property 
must have an annual inspection to assess and 
monitor the condition of the asbestos in 
situ.  This annual re-inspection has to be 
conducted by a competent person who does 
not have to be a qualified surveyor but who 
must have received asbestos awareness 
training.  (The regulations only apply to areas 
that are parts of the business. The owners’ 
domestic quarters if there are any are exempt 
unless they are at any point let). 
 
The Control of Asbestos Regulations (CAR) 
2012 apply to businesses small and large. As 
the “duty holder” of the building you must be 
able to prove that you have taken reasonable 
steps to minimise the risk to your staff, your 
customers, contractors on site and indeed 
yourself. Many small businesses hide behind 
the mask of “I know there isn’t any asbestos 
present” because of X, Y, Z or   “it doesn’t 
apply to me because my buildings are too 
modern”. (Any building pre 2000 is included in 
the regulations). These excuses for non-
compliance don’t stand up with the HSE and 
like most modern day compliance there needs 
to be written and documented proof.    
 
If you would like to discuss the options for 
managing asbestos liability within your 
business please give us a call and we will 
happily assist you in ensuring that your 
business is compliant.  
 
http://www.css-surveys.com 
 
Editor’s note: If you genuinely DO know for 
sure that there is no asbestos in your 
property, documenting the reason why you 
are sure of that will probably be sufficient. 
 


