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EASCO Report Research 
Gathers Pace 
 
The University of Greenwich is now hard at 
work on the research phase of the report that 
EASCO has commissioned into the self-
catering holiday home market in England. 
 
As EASCO News went to press over 370 
owners had completed a questionnaire but 
the academics carrying out this work need 
more.  So a social media campaign has been 
started to encourage holiday home owners 
who are not EASCO members to take part as 
well, in order to give us plenty of data. 

 
 
 
 

 
 
We would like EASCO members to help by 
using their own social media channels to 
encourage participation. 
 
There are two addresses for the survey. The 
reason for this is that it gives the university an 
indication of whether the person filling it in 
found the survey through a direct channel like 
EASCO News or through social media. 
 
EASCO has some user-friendly links to the 
survey address: 
 
Please therefore use this link for your own 
participation: 
www.englishselfcatering.co.uk/survey 
 
Please post this link on your Facebook, 
Twitter, Google+, Foursquare, or other social 
media channel: 
www.englishselfcatering.co.uk/scstudy 
 

 
Of course you can also do this without much 
typing by re-tweeting, sharing etc. the 
messages on the EASCO social media 
channels. These are: 
 
Twitter 
www.twitter.com/eascouk 
Facebook 
www.facebook.com/eascouk 

In EASCO News 101 

 Research Study 

 Business Rates Revaluation 

 Petrol Prices 

 Election outcomes 

 VAT Campaign 

 VisitEngland Website 
 

http://www.englishselfcatering.co.uk/survey
http://www.englishselfcatering.co.uk/scstudy
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Google Plus 
www.englishselfcatering.co.uk/gplus 
 
There is also, for a limited time, a link to the 
survey on the EASCO home page  
 
www.englishselfcatering.co.uk 
 
 

EASCO Contact Information: 
Chief Exec: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
 

 

The Cut Tourism VAT 
Campaign – how to be 
involved 
  

By Graham Wason 
 
The Campaign made ground before the 
election both in discussions with Treasury and 
general political cross-party support. As a 
result of the election, the Campaign lost 42 of 
its 120 supportive MPs due to retirements 
and lost seats. We are now approaching the 
51 MPs in the six parties that mentioned a 
commitment to reduce tourism VAT in their 
manifestos and have a target of 200 MPs 
within 12 months. The prospects for securing 
a cut in tourism VAT within two years are 
more favourable than ever. 
  
More industry involvement is welcome. The 
Campaign has featured many small and 
medium-sized tourist accommodation and 
attraction businesses in local, regional and 
national press. Full guidance is given to any 
business interested in participating.  
 
Please visit the Campaign website or contact 
Campaign chairman and EASCO Council 
member Graham Wason:  
rgwason@cuttourismvat.co.uk , 
www.cuttourismvat.co.uk 
  

 

Business Rates Revaluation 
Questionnaires Hit 
Doormats 
 
Rates are facts and so are taxes – W.S. 
Gilbert. 
 
Self-catering business owners have been 
receiving the Valuation office Agency’s 
enquiry form on their doormats. The form is 
rather lengthy and has raised some alarm – 
EASCO has been called by worried owners 
including those who are rather daunted by 
the task! 
 
The form is mandatory so do fill it in and send 
it back. However there is an important point 
that is not always obvious – this is not an 
evaluation to directly work out how much you 
will pay. 
 
The purpose of the form is basically to gather 
statistical information from which the VOA 
will calculate prices per bed-space for 
properties of your type in your area. They will 
assess all the properties in a given area, 
amalgamate the data, and come up with a 
table of prices per bed space that will be 
multiplied by the number of bed-spaces to 
give a rateable value (not a rates bill). 
 
In May, EASCO Chair Alistair Handyside and 
Chief Exec Martin Sach had another meeting 
with senior managers at the Valuation Office 
Agency headquarters in London. Considerable 
progress has been made since we first started 
meeting with them several years ago. The aim 
in this revaluation is to achieve a far better 
level of consistency. 
 
The VOA divides England into eight 
geographical regions, which they call “units”. 
In all but one of these it is the intention to 
devise a single table of rateable values for 
self-catering. The exception is the west of 
England where there is a concentration of 
properties and they will subdivide that part of 
England into smaller areas. 
 

http://www.englishselfcatering.co.uk/gplus
http://www.englishselfcatering.co.uk/
mailto:rgwason@cuttourismvat.co.uk
http://www.cuttourismvat.co.uk/
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This table will classify properties by location 
and quality. There will be four location 
classifications: 

1. Prime location, highly sought-after. 
2. Good location 
3. Less attractive location away from 

tourism amenities 
4. Hard-to-sell location – perhaps off the 

beaten track and next to a rubbish 
dump. 

 
And for each location there will be a property 
grade: 
 

A. Top quality property 
B. Average property, typical of self-

catering. 
C. Basic properties below the usually-

expected level. 
 
This creates 12 classifications (called sub-
locations) and for two to 10 bed spaces this 
will result in a simple published table of prices 
per bed-space. The evidence that will enable 
the VOA to populate these tables will come 
from the forms that everyone sends them. 
 
Exceptional properties will be valued 
individually, for example if the property is a 
historic building, a lighthouse, a castle, etc. 
 
The VOA are only there to try and work out 
rateable value, not business rates. The 
rateable value is what rent you would pay if 
you were leasing your self-catering holiday 
home from a landlord and then running it as a 
self-catering business. Business rates are set 
by government 
 
A slightly different system will be used to 
assess rateable value for complexes of more 
than ten properties on the same site. This is 
as yet less well-developed. The VOA are 
looking at a grid based on a percentage of the 
receipts that would be obtained by an 
averagely capable manager –termed the “fair 
maintainable trade” of the property. 
 
Although this whole system sounds 
complicated, it is an improvement on what 
went before! The basic flaw in the system is 

that it is attempting to measure rateable 
value when there is no market for rented self-
catering properties. The Conservative 
manifesto for small businesses prior to the 
recent election promised a review of the 
whole system and EASCO will be seeking the 
opportunity to represent the industry’s views 
when this review is launched. 
 

Election, Queen’s Speech 
 
The 2015 General Election has resulted in new 
faces in the key tourism hot-seats. 
 
The new Secretary of State for Culture, Media, 
and Sport is John Whittingdale, whose 
constituency is Maldon, Essex. 
The new minister for tourism is Tracey 
Crouch. She has other responsibilities too, so 
we still have no dedicated Tourism Minister. 
She represents Aylesford & Chatham in Kent. 
 
Shadow Secretary of State for DCMS is Chris 
Bryant. 
 
Greg Clark MP became Secretary of State for 
Communities and Local Government. 
 
Her Majesty did not mention self-catering 
accommodation in her speech, and the 
speech did not contain anything that was 
specific to tourism. Some legislative plans will 
have peripheral impact: 

 The Enterprise Bill will try to achieve 
more deregulation 

 The Full Employment and Welfare 
Benefits Bill will seek to increase 
apprenticeships 

 National Insurance Contributions and 
Finance Bill will peg national 
insurance as it now is for a few years. 

 Other bills will provide for devolution 
not only to Scotland but more powers 
for elected local city government, 
including control of transport. 

 
The appointment of John Whittingdale is seen 
in the industry as a positive development 
because as Chair of the DCMS Select 
Committee he has long been a strong 
advocate for the tourism industry. 
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EASCO AGM Report 
 
A disappointingly attended annual general 
meeting re-elected several of the existing 
members to the EASCO Council. The members 
of Council are now: 
 

 Alistair Handyside, Chair. Runs a large 
rural independent business in Dorset. Also 
represents Premier Cottages. 

 Moray Bowater, Treasurer. Runs Helpful 
Holidays, a west-country agency 

 Graham Wason, runs a single large 
property in Somerset and is also Chair of 
the Cut Tourism VAT campaign. 

 James Ellis, of the Original Cottage 
Company, based in Norfolk but with 
branches in several locations. 

 Andy Woodward, of Farmstay UK 

 David Hanmer, MD of Toad Hall Cottages, 
in Devon 

 Harvey Bailey, running an independent 
self-catering business in Weymouth 

 Bill Ascroft-Leigh was re-elected as a 
“retired” member although he no longer 
runs a business. He formerly ran a 
property in the Lake District. 

 
Disabled Access Day 

 
 

Announced some time in advance, Disabled 
Access Day is a date for showcasing your 
accessibility offer. Primarily the day aims to 
encourage disabled people to get out and try 
a new amenity or visitor attraction and it is 
unlikely that an open day will be successful in 
holiday accommodation as the person would 
in most cases have to travel too far. 
 
However it would be the ideal day to launch 
any new facilities or improvements that you 
create over the winter, or launch a new video 
or other promotion. 
 

VisitEngland Revamps 
Websites 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Visitengland has refreshed some of its 
website and started using the new address 
visitengland.com. For people in tourism the 
new address is visitengland.com/biz and you 
can create an account, although doing so does 
not seem to offer much additional access.  
The change consolidates all VE’s resources for 
the industry in one place so it is a welcome 
improvement in convenient access. 
 

Cheaper Petrol in 
Selected Rural Locations 
 
As from the end of May selected rural areas of 
England will benefit from a reduction in petrol 
and diesel prices for road vehicles due to a 
fuel duty rebate announced earlier in the year 
by the government. 
 
Petrol stations located in the postcode areas 
EX35 (Lynemouth), LA17, (Kirkby-in-Furness) 
NE48 (Falstone, Kielder) and the post town of 
Hawes (North Yorkshire) will sell fuel for 5p a 
litre less. The intention is to provide some 
relief to these areas for the high cost of fuel 
caused by the remote locations and high cost 
of transport of the fuel to petrol stations. 
Parts of Scotland are also benefitting from this 
reduction. 
 
 
 
 


