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All that twitters is not 
gold? Or is it? 
 
VisitEngland has launched an initiative with 
the support of Twitter UK to bring “real time” 
tourist information to your Twitter feed. 
Called the “Real Time Travel Guide” it was 
launched in early June by VE Chief Executive 
James Berresford and Tourism Minister 
Tracey Crouch. The idea is that the “exciting 
and pioneering” initiative creates a new hub 
to bring real time tourist information to 
consumers, with the aim of becoming a key 
access route for tourist information. 
 
Drilling down into the fine-sounding words of 
the launch press release,  the reality is rather 
less revolutionary than might have been 
expected.  The hub is a website 
www.realtimetravelguide.co.uk that asks the 
user one of two questions: Where are you 
going? And What are you Interested In? 
According to your choice, it then directs you 
to a map of England identifying the Twitter 
accounts of participating Tourist Information 
Centres. 
 
Unfortunately the results are somewhat 
disappointing. Large parts of England have no 
participating information provider.  A tourist 
visiting the new metropolis of Milton Keynes 
finds that the nearest Twitter feed is almost 
40 miles away at Chipping Norton,. A visitor 
seeking information on the interst “culture” 
finds nothing west of Taunton, and nothing in 
Bath, Chester, Cambridge, Manchester, or 
York, to name but a few places normally 
regarded as cultural destinations. 

 

 
 
The thinness of the Twitter feeds 
geographically seems to be matched by the 
infrequency with which participating 
organisations distribute useful pearls of 
wisdom about their areas in the form of 
Tweets. Whilst many participating TICs do 
tweet regularly, many of their utterings are 
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not useful to potential visitors. EASCO News 
picked randomly on Saffron Waldon TIC.   
 
The Twitter feed is well used and full of local 
happenings and news but information for 
potential tourists is almost entirely  absent 
and there is no way this could be described as 
real-time tourist information about the Essex 
town. A study of Nottingham TIC produced 
more promising results with local events 
highlighted, so was more encouraging until 
we read, looking back to May, that the Twitter 
feed shut down from Sunday evening until 
Tuesday morning over the May bank holiday. 
So much for “real time”!! 
 
It is to be hoped that this initiative can be 
developed to the point of being a useful 
resource – it is a low-cost initiative with 
potential but some way to go. 
 
 

EASCO Contact Information: 
Chief Exec: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
 

 
 

Discreet Controllers 
 
Those who grew up reading The Reverend 
Awdry’s children’s books will have fond 
recollections of The Fat Controller, but now 
we must learn a new term the “discreet 
controller”, also to be known as a PSC! 
Baffled? It is a reference to changes in 
company law that will come in during 2016 
that will affect small businesses operating as 
limited companies. A discrete controller is one 
who exercises control by voting for others or 
in some other way, without being a major 
shareholder, controls the decisions of the 
company and PSC means “Persons with 
Significant Control. 
 
From January there will be a register of such 
people who might otherwise have escaped 
transparency, and this register will be at 

Companies House, and companies will also 
have to maintain a register of their own. 
 
A PSC is someone who: 
 

1. Directly or indirectly owns more than 
25% of the shares in the company;  

2. Directly or indirectly holds more than 
25% of the voting rights in the 
company;  

3. Directly or indirectly has the power to 
appoint or remove the majority of the 
board of directors of the company;  

4. Otherwise has the right to exercise or 
actually exercises significant influence 
or control over the company. The 
definition of this will be set out in 
statutory guidance. 

5. Has the right to exercise or actually 
exercises significant influence or 
control over a trust or firm that is not 
a legal entity, which in turn satisfies 
any of the first four conditions over 
the company. 

 
This definition is in the Small Business etc. Act 
so is now settled. 
 
Because the register is public, there are fears 
that the information might be misused and 
therefore a set of protections is proposed in 
the subsidiary regulations that are now the 
subject of a short consultation by the 
government. 
 
The residential address of a PSC won’t be 
made public, but will be available to credit 
reference agencies. People who fear that they 
may be at risk of violence can apply to 
Companies House for this not to be disclosed 
to credit reference agencies. Company 
directors have the same right. 
 
If you fear for your personal safety or that of 
someone you live with because of the 
publication of information, you will be able to 
apply to Companies House for your details to 
be kept secret.  
 
Whilst of course these protections are more 
likely to be relevant in more controversial 
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areas than self-catering neighbour disputes in 
particular can occasionally get out of hand 
and personal so this is potentially relevant. 
 
One of the questions in the current 
consultation (ending mid-July) is whether 
there should be any additional situations in 
which an individual ought to be protected 
from disclosure.  If you have any views, please 
let EASCO know as soon as possible. 
 

Acronym soup flows 
with ECMs in the 
consumer rights 
vocabulary. 
 
 
The Consumer Rights Act has introduced 
Enhanced Consumer Measures to our 
vocabulary as an alternative to criminal 
prosecution for breaches of consumer law.  
 
Where a business has failed to meet its 
obligations under the Consumer Rights Act, 
Trading Standards will soon have powers to 
go through the civil courts to obtain an 
“Enhanced Consumer Measure”. This seems 
to be something like an enforcement notice 
but it has no fixed format and is essentially a 
binding agreement with the trader to pull his 
or her socks up. It may include redress such as 
compensation for consumers affected by bad 
practice. It allows trading standards the 
opportunity to take actions to obtain redress 
for consumers who might not be capable of 
suing in the civil courts on their own. Because 
there is no fixed format, all sorts of possible 
remedies are possible but they have to be 
proportionate and fair, i.e. the Trading 
Standards Department cannot ask you to 
spend £1,000 on sorting out a problem that 
only cost the consumer a fiver. Remedies can 
include compensation, changes in business 
practice, or information e.g. changing a 
property description from “haven” to “hovel”. 
 
Once in place these ECMs are legally binding 
and failure to comply will be a contempt of 

court for which the punishment is a prison 
sentence. However they can be negotiated, 
and they are an alternative to immediate 
prosecution that will in many cases mean that 
a business is never prosecuted at all. 
 
It remains to be seen whether holiday cases 
will arise but potentially they could be used 
for mis-described properties or to require an 
owner to take down an out-of-date sign 
claiming that a rat-infested shed is in fact the 
holder of five stars. It could also be used 
where the property is “significantly not as 
described” or where there are unfair terms 
and conditions, problems over deposits etc. 
 
Consumer legislation has moved quite 
strongly in favour of the consumer this year 
but you will most probably be safe from 
trouble if you: 

 Ensure your property descriptions are 
absolutely accurate 

 Ensure your terms and conditions are 
straightforward, reasonable, and not too 
difficult to understand 

 Deal promptly with any complaint or 
problem as far as possible 

 Offer compensation if things do go 
seriously wrong 

 

GREAT Campaign News 
 
VisitBritain has launched a new video online 
highlighting the joys of the British 
countryside, al;son with a refreshed travel 
industry website at visitbritain.org. 
 
https://youtu.be/4b8gv4it-Xk 
 
The International work of VisitBritain gets 
relatively little domestic coverage but they 
are working hard to attract overseas visitors 
and there is now a definite focus on the 
countryside, which is good news for the 
majority of EASCO Members – although we 
represent urban self catering too! 
 
The Countryside is GREAT campaign was 
launched this year with the aim of increasing 
international visits, and generating additional 

https://youtu.be/4b8gv4it-Xk
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visitor spend. With help from The National 
Parks, The Forestry Commission, The Canal 
and River Trust and Hertz Cars, as well 
as DCMS, DEFRA and the national tourist 
boards the aim is to position Britain as a place 
to enjoy modern culture, top-quality food and 
world-class accommodation in a beautiful 
landscape. 
 
VisitBritain sells England, Wales, and Scotland 
overseas as a destination, leaving VisitEngland 
to focus on domestic tourism. 
 

The Pros and Cons of 
Social Media 
Internet marketing consultants Click Consult 
recently sent us this “Infographic” about 
social media and we thought it so good that 
you would like to see it! Click Consult offer a 
wide range of search engine marketing 
services, social media services, and more. For 
more information about them see: 
www.click.co.uk 
 
 

VisitBritain’s Chinese 
Name Campaign wins 
Award 
 
VB’s ‘GREAT Chinese names for 
GREAT Britain’ marketing campaign 
was a bizarre idea but it has been 
awarded two gold and one silver award 
at Cannes Lion D’Or, one of the largest 
annual award shows in the creative 
communications industry.  
 
The campaign launched in December 
2014 invited Chinese consumers to 
come up with fitting, amusing and 
memorable Chinese names for some of 
Britain’s best-loved attractions, and 
importantly some of Britain’s lesser-
known places, which don’t currently 
have a Chinese name. 
 
 
 
 

http://www.click.co.uk/

