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Change at Visit 
BrEngland 
 

Welcome Back, the British Tourist 
Authority? 
 

We have all got used to VisitBritain and 
VisitEngland but the controversial 
government decision to merge 
VisitEngland back into VisitBritain has led 
to an interesting reincarnation of the 
formal name of the organisation, the 
British Tourist Authority.  Although this 
was always its true legal name established 
under the Development of Tourism Act 
1969, in recent years it has always styled 
itself as VisitBritain.  We have recently 
seen announcements emerging in the 
name British Tourist Authority, so the 
name seems to be coming back into use. It 
will now manage both the VisitEngland 
and VisitBritain brands within a single 
organisation. 
 
VisitBritain’s Chief Executive has 
published a statement on the 
organisation’s priorities and structure in 
the light of their takeover of VisitEngland 
at the Government’s behest. They will 
manage the new £40m “Discover 
England” fund and the GREAT campaign 
but there is doubt as to whether there will 
be any significant activity to promote 
holidays in England to the people of the 
United Kingdom. VisitBritain’s focus is 
undoubtedly on persuading people from 

 
 
 
 
 
 
 

 
outside the UK to come here for holidays, 
which although admirable, is not the only 
activity that matters. 

The BTA refers to a “clear change of focus 
for VisitEngland” without any clarity as to 
what that change entails. They state the 
priorities as these: 

 Market the nations and regions of 
Britain overseas to drive growth in 
international leisure and business 
tourism 

 Maintain distinct activities to develop 
and market England tourism 

Thus, it is as clear as mud what they 
actually intend to do to market England 
but clarification can be expected at a 
series of seminars in February, one of 
which EASCO will attend. 

We are told, however, that VisitEngland’s 
focus will be on the development and 
delivery of the Discover England fund for 
product development to ensure that 
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bookable regional product is being sold in 
international markets. This activity will 
also benefit the domestic industry by 
building engagement and partnerships 
between and across regions and 
developing product that will be attractive 
to both domestic and international 
markets. The £40 million contestable fund 
is all to be spent on the programme with 
no administration costs charged by 
VisitEngland against the programme fund. 

This appears to indicate that there won’t 
be much if any effort to sell England to 
the British, although the “Holidays at 
Home are GREAT” campaign will continue. 

There is to be a post of Director, 
VisitEngland, reporting to the CEO of the 
BTA.  He is Andrew Stokes, previously CEO 

of Marketing Manchester. 

The England Director will lead on 
engagement, development and delivery of 
the fund and the England Action Plan, 
with an open regional engagement 
programme running through February and 
March. Andrew Stokes, previously CEO of 
Marketing Manchester has been 
announced today as the interim director, 
England. 

We also know from correspondence from 
DCMS to the tourism Alliance that there 
Strategic Framework for Tourism, an 
industry-wide strategy, is no more. 
Instead there will be an England Action 
Plan. The VisitEngland Board, now 
reduced to advisory status, will advise on 
this. We do not know if there will be any 
industry consultation or input into this 
plan. 

We also know that the Discover England 
Fund will only be used for international 
marketing, not domestic. We don’t know 

if there will be any domestic marketing. 
Shawn the Sheep may be dead. 

The management of conflicts of interest 
will be dealt with by discussing England 
matters at BTA Board level in the absence 
of representatives from Scotland and 
Wales.  However, of course these people 
will still be involved in the overall 
management of the organisation charged 
with marketing England, whilst 
representatives of Manchester, 
Middlesborough, and Maidstone will not 
be represented on the boards of 
VisitScotland or VisitWales! 

Business Visits and Events will become 
a priority area for both VisitEngland and 
VisitBritain, we are told, so that may 

refus resources away from leisure 
marketing. 

The BTA has also said that they will be:  
looking to develop more strategic 

relationships with commercial partners, 

for example building our marketing 

relationships. This might mean more 
commercial partnerships with big 
players. 

The structure of the BTA is still being 
decided and there is internal consultation 
with staff taking place. We will most 
probably know in March what the 
structure looks like. 
 

EASCO will watch developments carefully 
and press for as much effort as possible 
on the domestic front. We know that self-
catering holidays in England are mainly 
sold to the UK market and it is important 
for self-catering that there is a continued 
drive to boost the tourist economy by 
promoting the concept of holidays at 
home. 
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Marine areas consultation 
launched 
 

Natural England has launched a public 
consultation on potential Special 
Protection Areas around England. The 
sites are Fame Islands and Northumbria 
Coast, Solent and Dorset Coast, Poole 
Harbour, Hamford Water, Morecambe 
Bay, Duddon Estuary and the Outer 
Thames Estuary  
 
The impact on self-catering is likely to be 
minimal as these Special Protection Areas 
provide for enhanced legal protection for 
bird species. Few if any self-caterers make 
special provision for bird-snatching or egg-
collecting holidays! However they also 
affect planning law and this is the most 
likely area in which self-caterers will have 
an interest. Developments in the affected 
area will have to take account of the 
special protection of the bird species. 
 
The consultations may be viewed on the 
Natural England website, most easily 
found through a search. 

Tourism Superstar put to 
the vote 

Announcements continue to be made 
from the decapitated VisitEngland 
organisation. Their annual Tourism 
Superstar competition aims to 
recognise the dedication and passion of 
those working in the tourism industry. The 
campaign champions careers in tourism 
and promotes excellent customer service 
in England.  The winner is an individual 
who goes the extra mile to ensure that 
tourists have a great experience of 
England. 

The competition is run in conjunction with 
the Daily Mirror, which is hosting a public 

vote on its website to find the 2016 
winner. Voting runs until the end of 
February, and the winner will receive his 
or her award at the VisitEngland Awards 
for Excellence event during English 
Tourism Week in March. 

There are eleven finalists to vote for! 

Labour Reshuffle 
 
An outcome of the much-reported 
reshuffle of Jeremy Corbyn’s shadow 
cabinet was that we have a new shadow 
secretary of state for culture, Media, and 
Sport. Maria Eagle MP represents the 
South Liverpool & Halewood constituency. 
The previous shadow Secretary of State, 
Michael Dugher MP, was sacked from that 
role by the party leader. 

 
Self-Assessment 
 

In case you missed it, the deadline is 31st 
January. 
 

 

Workie: The workplace 
pension has arrived. 
Article provided by the Pensions 
Regulator 
 
The Pensions Regulator is warning small 
and micro employers to act now to ensure 
they meet their new workplace pension 
duties and put certain staff into a pension 
scheme. 
 
Nearly six million staff have already been 
put into a scheme by the UKs large and 
medium employers, but the vast majority 
of small employers have yet to reach the 
date their automatic enrolment duties 
start – this is called their staging date. 

http://www.mirror.co.uk/lifestyle/travel/british-breaks/holiday-hero-finalists-tourism-superstar-7092729#ICID=sharebar_twitter
http://www.mirror.co.uk/lifestyle/travel/british-breaks/vote-now-visitengland-tourism-superstar-7164018
http://www.mirror.co.uk/lifestyle/travel/british-breaks/vote-now-visitengland-tourism-superstar-7164018
https://www.visitengland.com/biz/advice-and-support/businesses/applying-visitengland-awards-excellence
https://www.visitengland.com/biz/advice-and-support/businesses/applying-visitengland-awards-excellence
https://www.visitengland.com/biz/about-us/campaigns-and-opportunities/english-tourism-week
https://www.visitengland.com/biz/about-us/campaigns-and-opportunities/english-tourism-week
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For many small and micro employers, 
meeting their automatic enrolment duties 
will be the first time they have provided a 
workplace pension scheme to their staff. 
We know that many of the smallest 
employers are not organisations at all. 
They are individuals who happen to 
employ someone, for example a nanny, a 
gardener or a personal care assistant.  
 
A monster of a campaign to grab your 
attention 
 
You may have noticed a new character 
recently arrived to help remind employers 
that the law has changed and that they 
have new workplace pensions duties. 
Workie, the friendly, furry giant comes 
with a serious message: it’s time for small 
and micro employers to act. This big, 
colourful character will be seen visiting 
people in all sorts of work environments 
over the coming months, asking 
employers not to ignore the workplace 
pension. 
 
Alongside the advertising campaign we 
have also launched a new online step by 
step guide www.tpr.gov.uk/en/employers. 
The guide is designed to meet the needs 
of employers who may not have pensions 
experience including those with just one 
or two staff. It uses everyday language, is 
interactive and contains videos and 
infographics so that employers can easily 
understand what they will need to do.  
The step by step guide also has a duties 
checker 
www.tpr.gov.uk/en/employers/duties-
checker and we urge all employers to 
input their details so that we can send 
them information tailored for them.   
 
Which staff members need to be put into 
a pension scheme? 
 

Staff who are over 22 and earn above 
£10,000 per year will need to be put into a 
pension scheme.  You will need to 
complete a declaration of compliance to 
show you are meeting your automatic 
enrolment duties, and have given your 
staff the opportunity to join a pension 
scheme. 
 
Even if your staff don’t meet the above 
criteria, you will still have duties to 
complete. Staff members who are not 
eligible to be automatically enrolled in a 
pension scheme still have the right to ask 
to join a pension scheme. It’s worth 
noting that a scheme only needs to be put 
in place if and when you have staff to 
enrol – there’s no requirement to set up a 
scheme ‘just in case’ this happens. 
You will need to write to all your staff – 
whether or not they need to be put into a 
pension scheme – to let them know 
what's happening and complete a 
declaration of compliance. 
 
Single director companies – do you know 
what actions to take? 
 
If you’re a director of a business with no 
staff, or if your business has a number of 
directors, none of whom has an 
employment contract, then you may not 
have any automatic enrolment duties.  
Answering a few questions about your 
circumstances will establish whether you 
have duties or not – you can find out by 
completing the Duties Checker on the 
regulator’s website. There is also 
information on the website about 
husband and wife companies, family 
businesses and, on what to do if 
automatic enrolment duties do not apply 
to you.  If you have received a letter from 
us but you do not have automatic 
enrolment duties you must tell us. Failure 
to alert us to your circumstances may 
trigger compliance action – go to 

http://www.tpr.gov.uk/en/employers
http://www.tpr.gov.uk/en/employers/duties-checker
http://www.tpr.gov.uk/en/employers/duties-checker
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www.tpr.gov.uk/en/employers/duties-
checker now.   
 
Plan ahead 
 
If your business has a staging date coming 
up over the next few months, then you 
should take action now. Lack of planning 
remains one of the key causes of non-
compliance. 
 
Find out when you will need to act and 
what you need to do. With thousands of 
other employers going through the same 
process every week, it is wise not to leave 
things until the last minute and risk non-
compliance and a possible fine.  
 
We’re here to help, don’t risk a fine  
 
Failure to complete a declaration of 
compliance triggers the issue of a 
compliance notice. This is a statutory 
notice giving employers deadlines for 
action. While we do not want to take 
enforcement action against employers, 
we will use these powers where 
employers do not comply with their 
duties.  
 
We understand that many small and 
micro employers are concerned about 
what they need to do to comply with the 
law and most want to do the right thing 
by their staff.  
 
For help and information, go to 
www.tpr.gov.uk/en/employers.  
 

 
Disabled Access Day 12th 
March 2016 
 

 
 
Disabled Access Day is now an annual 
event in the tourism calendar and is run 
by the energetic team at Euan’s Guide, a 
major directory of accessible resources for 
disabled people including tourists. 
 
If you can think of a way to engage with 
disabled people in your area it is a good 
way to promote an accessible holiday 
home, maybe by offering some sort of 
bonus to people who book on that day or 
by inviting a local group to have a look 
around your property if it is not booked 
that weekend. The event gets bigger each 
year so it may well be one to get on board 
with, and find out more at 
disabledaccessday.com 
 

Tourism Industry Council 
 
The new, or at least rejuvenated Tourism 
Industry Council had its first meeting in 
January. This is a body formed by 
government to promote cross-
government action on tourism issues. The 

EASCO Contact Information 
 
Chief Executive: Martin Sach 
Email: ce@englishselfcatering.co.uk 
Tel: 020 7078 7329 
Post: PO Box 567, Hayes UB3 1JA 

http://www.tpr.gov.uk/en/employers/duties-checker
http://www.tpr.gov.uk/en/employers/duties-checker
http://www.tpr.gov.uk/en/employers
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first meeting discussed Transport, 
Apprenticeships, and de-regulation. The 
body is not expected to make waves but is 
a useful forum for industry 
representatives to raise issues with 
ministers. 
 

Stamp Duty Land Tax 
 
The government’s consultation on higher 
rates of stamp duty on the purchase of 
properties ends on 1st February. 
 
The proposal is that all residential 
properties that are not the only property 
owned by the purchaser should be subject 
to a 3% additional tax. Self-catering 
holiday homes are specifically included 
although bed and breakfasts, boats, 
caravans and hotels are not included.  
 
EASCO has sent in a response to the 
consultation as has the Tourism Alliance. 
The latter has focussed on the economic 
case and the potential disbenefits of extra 
taxation on the sector whereas EASCO has 
focussed on the essential unfairness of 
treating holiday home owners running 
commercial businesses in a different way 
to people running other types of business 
including holiday accommodation 
businesses of other types. 
 
We have made the point that we don’t 
expect to avoid paying taxes, we simply 
expect to pay them in the same way as 
other commercial businesses, and holiday 
homes are not residential 
accommodation. 
 
The Tourism Alliance proposal, supported 
by EASCO, is that the tax be paid and then 
reclaimed after 18 months if the property 
was still a holiday home. That way, there 
would be no opportunity for people to 
buy a property, claim an exemption, but 

then make no serious effort to run a 
holiday home business. 
 
The government’s final decision will be 
announced in the budget in March. 
 

VisitBritain’s Amazing 
Moments 
 
A Twitter campaign is being run by 
VisitBritain that aims to get people, largely 
overseas, talking about “Amazing 
Moments” in the UK. The idea is that you 
add a photo to Facebook, Twitter, or 
Instagram with the hashtag #OMGB 
(we’re unsure what it stands for). The 
picture should capture a first reaction or 
moment of discovery when the senses are 
engulfed by something you have seen. It 
might be a dramatic view, a sunset, or an 
event. 
 
You can also encourage visitors to share 
these moments using the #OMGB tag. 
VisitBritain suggest a range of experiences 
including catching an opera at the Royal 
Opera House – we doubt that the 
management of the ROH encourage the 
clicking of cameras, though! 
 
They’re looking for examples of where 
something is happening rather than static 
views and the picture has to be an “only in 
Britain” image and not something that 
could have been taken in Brazil. The 
exteriors of buildings are generally not 
“moments” but a sunset over a beautiful 
view of a building might well be. 
 
Let’s get England’s attractive locations in 
the forefront of this campaign! This is a 
long-term campaign lasting two or three 
years. 
 
 
 


