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Boost for the Coast as 
Extra £200,000 added to 
CCF 
 

Coastal Communities Minister Mark 

Francois has urged destinations around 

the coast to bid for a share of the 

government’s new £200,000 fund to set 

up their own coastal community teams 

and has praised the work of the National 

Coastal Tourism Academy (NCTA) which 

offers research and identifies new 

opportunities for coastal destinations. 

Speaking on a visit to the Bournemouth-

based NCTA this week, he praised the 

academy’s work as helping to boost 

coastal tourism economic growth, saying: 

“The NCTA has provided very valuable 

work in terms of helping us understand 

the coast better and to understand what 

works and what doesn’t work in terms of 

coastal revival and generating jobs and 

growth.” 

Mr Francois said that Bournemouth’s 

community had done an excellent job 

with its contribution to the high-

performing Dorset Coast Coastal 

Community Team proposing exciting plans 

to bring an extra 650 jobs to the area. 

 

 

 

 

Now Mr Francois wants others to learn 

from the town’s success and bid for a slice 

of £200,000 new government money to 

help set up their own coastal community 

team and develop a radical plan to boost 

businesses and generate jobs. 

NCTA director Samantha Richardson 

backed Mr Francois’ comments, saying: 

“I’d encourage those towns that don’t 

have a Coastal Community Team to seize 

this opportunity to start one. The visitor 

economy is critical in many coastal 

communities and the most successful 

destinations are those that are working 

collaboratively towards a strategic plan.” 

The NCTA has highlighted that coastal 

tourism is worth £8 billion to the 

economy, narrowly regaining its pole 

position as the largest domestic overnight 

sector. However, it faces significant 

challenges particularly in recruiting and 

retaining skilled staff. 
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To assist coastal communities, the 

government has spent £120m on more 

than 200 destinations around the coast 

and has announced further funding. 

“We’ve secured another £90m from the 

Treasury for the next four years, which 

we’re pretty pleased about in an era when 

money’s tight,” Mr Francois added. 

“By 2021, we will have spent about a fifth 

of a billion pounds on what we’ve 

branded the Great British Coast. We’ve 

also done some research that suggests for 

every pound invested, you get a return of 

up to £8.” 

The government’s Coastal Communities 

Fund has underwritten 118 Coastal 

Communities Teams across the country, 

including five in Dorset. 

Mr Francois said: “They bring together 

local authorities, businesses, voluntary 

and charitable groups and local residents 

to form a team to come up with an 

economic plan for regeneration of their 

coastal area.” 

Meanwhile the British Hospitality 

Association, which mainly represents the 

hotel industry, has called for a Seaside 

Tsar to be appointed by the government 

to oversee the creation of a Coastal 

Investment Strategy and the creation of 

“Coastal Action Groups”. These are local 

groupings aiming to provide a co-

ordinated response to the social and 

economic challenges facing coastal 

communities 

 The aim is to attract new investment. The 
BHA are also asking for a progressive tax 
environment, with reduced VAT on 
hospitality and attractions, Enterprise 

Zones in coastal areas, which give tax 
advantages, and more government 
investment in the infrastructure of coastal 
areas.  
 
A BHA sponsored public attitude survey 
found wide support for coastal area 
investment, although it is difficult to 
imagine that anyone answering such a 
survey would be opposed to this. 
Worryingly, 51% of the British public have 
not been to a seaside resort in the last 
three years. 

 
MPs to Probe Rural 
Tourism 
 
The House of Commons Environment, 
Food and Rural Affairs Select Committee 
has announced that they are holding an 
inquiry on Rural Tourism. The inquiry will 
focus on how the Government can 
support the growth of the rural economy 
through tourism and will be aimed at 
determining how: 

 more people, both from the UK 
and abroad, can be encouraged to 
visit more of England’s rural 
places, for longer and at all times 
of the year; 

 farmers and rural residents can be 
encouraged to diversify into 
tourism and grow their 
businesses; 

 the needs of visitors can be 
balanced with the need to 
preserve the environment and the 
character of local communities 

 
The inquiry will look at a number of issues 
including: 
  

 Marketing How well do agencies 
promote rural destinations across 
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England? What more should the 
Government do to support this 
work? 

 Access What, if any, changes are 
needed to give people better 
access to the coast and 
countryside? 

 Funding and fiscal policies How 
can public funding be best 
targeted to get new rural tourist 
businesses off the ground and 
keep them going? Are changes 
needed to tax levels and business 
rates? 

 Planning and regulation: What, if 
any, changes are needed to 
planning and other regulations 
covering rural areas of special 
character, such as National Parks, 
to encourage sustainable tourism? 

 Infrastructure and skills What 
measures are needed to ensure 
transport, housing and other 
infrastructure meets visitor needs? 
How can the sector ensure there 
are enough people with the right 
skills to support customers and 
businesses? 

 Local environment and character 
How can national and local policies 
get the right balance between 
growing tourism and enhancing 
the local environment and 
character? 

 Defra role What more should the 
Department for Environment, 
Food and Rural Affairs do to 
ensure government departments 
(including Departments for 
Communities and Local 
Government, Business, Innovation 
and Skills, Culture Media and Sport 
and HM Treasury) support rural 
tourism? 

 

The Tourism Alliance will be putting 
forward evidence for the tourism industry 
as a whole but there is an opportunity for 
EASCO to contribute views and evidence 
to the enquiry independently on issues 
that particularly affect self catering. We 
have just over a month in which to 
compile an EASCO response so if you have 
any views, thoughts, or suggestions that 
you feel we ought to be putting forward 
to the Committee, please e-mail them to 
the Chief Executive. 
 

Brexit Tourism Survey by the 
Tourism Alliance:  Plus Ca 
Change…… 
 

The Tourism Alliance has conducted a 
survey of member views to try and 
ascertain what impact Brexit will have on 
the tourism industry in England.  
Responses are extremely mixed and 
opinion in the industry remains divided. 
 
Across a range of measures, most results 
suggested that little has changed for 
better or for worse as a result of the 
referendum decision. 
 
 
 
 
 
 
 
 
 
 
 
 

Opinions and attitudes differed regionally 
with the domestic industry generally 
being more confident that the inbound 
industry. 
 
An Alliance press release, which was 
upbeat in tone, claimed that The survey of 
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over 500 tourism businesses throughout 
the UK found that 18% of inbound tourism 
businesses (businesses receiving visitors 
coming to the UK from overseas) and 21% 
of domestic tourism businesses have 
experienced an increase in forward 
bookings since the referendum on June 
23rd. 

Also encouraging is that tourism 
businesses are looking to increase their 
levels of investment in their product. 
Almost 20% of domestic tourism 
businesses are looking to increase their 
current investment levels in the 
expectation of increasing domestic 
tourism numbers. 

However, the survey was carried out in 
July, just weeks after the result, and 
possibly reflects general attitudes to the 
controversial question as much as any 
ability to forecast the future business 
environment. 
Meanwhile, in a possible “first” for the 
industry, the London Evening Standard led 
on 29th July with the story from the 
Tourism Alliance, perhaps the first time a 
press release about tourism statistics has 
ever made the front page of a major 
mainstream newspaper!! 
 
 
 
 
 
 
 
 
The Evening Standard reported that 
London’s hotels and attractions were 
cashing in on rising numbers of tourists 
taking advantage of the weaker pound. 
However, the TA AGM heard evidence 
that fears of terrorism were also affecting 
some areas in a negative way as people 
avoided locations considered to be riskier. 

Amongst the plethora of opinions and 
surveys and forecasts there is one 
consistent theme: nobody really knows 
how tourism will fare in the longer term 
but in the short term things are not going 
so badly. 
 

Change at DCMS 
 
There is a new Secretary of State at the 
DCMS, Karen Bradley MP, who represents 
Staffordshire Moorlands constituency. 
This follows the government reshuffle in 
the wake of the referendum in which John 
Whittingdale was sacked. 
 
Tracey Crouch MP remains in post as  
Minister for Tourism and Sport. 
 
 

PayPal Scam Warning 
 
The National Fraud Intelligence Bureau 
(NFIB) has revealed that con artists are 
exploiting the family and friends personal 
transaction facility that the payment 
system provides to defraud victims. 

The latest scam has seen shoppers 
attempt to purchase a variety of goods 
online, including high value electronics, 
clothing and footwear. The criminals then 
request the payment through the family 
and friends payment option on PayPal 
offering a range of excuses, such as being 
unable to receive the funds until 21 days 
later. 

To protect yourself from this type of 
fraud, when buying goods for your 
business or otherwise, only ever use the 
family and friends feature to make 
payment to genuine family and friends 
and never to strangers. 
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EASCO Contact Information 
 
Email: ce@englishselfcatering.co.uk 
Telephone: 020 7078 7329 
Post: PO Box 567, Hayes, UB3 9EW 

 

Carbon Monoxide 
Detection Update 
 
Firstly an apology for EASCO News’s 
chemistry error in News 114. The correct 
symbol for Carbon Monoxide is CO not 
CO2, which is Carbon Dioxide. The editor 
has done a penance in a chemistry 
laboratory. 
 
Whilst Carbon Dioxide, which is naturally 
occurring in the air, can be dangerous in 
excess, CO2 poisoning is rare and in the 
context of a self-catering holiday this is 
not something we need to worry about. 
 
Carbon monoxide (CO) is the one to 
watch. 
 
Reader Ian Robinson of Lakelovers writes 
with useful advice: 
 
Visit England have made it their business 
to ensure that all the inspected (under VE 
rules) properties falling under their 
blanket rules must have Carbon Monoxide 
detectors located in appropriate locations 
otherwise the Minimum Entry 
Requirement failure is triggered in their 
star grading property reports. The 
information we have worked with is that 
in any room or space containing a fossil 
fuel (note not just solid) burning appliance 
must have a CO detector in place. This 
includes open fires, stoves, gas hobs, oil 
Agas, gas or oil boilers. If boilers are 
housed in cupboards, then the cupboard 
should have a detector. Conflicting 

information about how to site CO 
detectors is easily found – with some 
people saying mount high up and away 
from appliances and others saying the 
opposite. The use of wood burning / multi 
fuel stoves has increased significantly in 
recent years and there are issues raised by 
the potential ‘rogue’ (non HETAS 
approved) fitting of stoves which can be 
an issue when it comes time to sell a 
property without a valid HETAS approval 
certificate. Another issue is the mis-use by 
guests – we had a stove glass explosion in 
one property when a stove was left with 
vents fully closed and inappropriate 
chimney set up. I note also that some 
insurance policies require chimneys to be 
swept between maximum intervals (my 
own policy one year said twice a year!). 
Guests may frequently over heat stoves 
(risking cracking of the casing or warping 
of components) either by using coal in a 
wood burner or just over-firing without 
the benefit of a flue thermometer. 
  
  
This is wise advice and highlights a point 
that wasn’t made in last month’s feature 
about the importance of making sure that 
guests understand how to use any 
potentially dangerous appliance that you 
provide. In particular, stoves of all sorts 
such as wood-burning or coal stoves need 
very clear instructions to ensure that they 
are properly used. When choosing an 
appliance this is a consideration in a self-
catering property – will guests – including 
stupid guests – be able to do stupid 
things? Life-threatening equipment needs 
to be as idiot-proof as possible! 
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