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The Government’s new 
Tourism Action Plan 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Government has published a new 
Tourism Action Plan, setting out policy 
and actions for the development of 
tourism in England. 
 
The plan is a welcome recommitment to 
tourism and has a foreword by Teresa 
May. It is always a good sign when the 
Prime Minister shows personal 
commitment as this encourages all  

 
 
 
 
 
 
 

 

 
 
government departments to play their 
part. However there is relatively little in 
the plan that is not already planned, and, 
as is usually the case with government 
publications, a good deal of the 14 pages 
of content is about background, lauding 
the industry, and so on, and not about 
what is being planned at all. 
 
The Action Plan is based on the existing 
five-point plan. The five points are: 

 The tourism landscape 

 Skills 

 Regulation 

 Transport 

 Welcome 
 
There are strong references to the issue of 
how the benefits of tourism can be spread 
more widely around England. 50% of 
international visitor spend is in London 
and the government is clear about its 
desire to see the economic benefit spread 

In August’s EASCO News 
 
August is not a month of much news, 
usually, and as the main news 
headline of the month much of this 
edition focusses on the government’s 
Tourism Action Plan. Also: 

 Making Tax Digital 

 The Discover England Fund 
successful bids 

 VE Excellence Awards 2017 
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around more.  This is of course welcome 
news for self-catering, but not new news, 
and the actions highlighted in the plan to 
achieve this are limited. 
 
The Tourism Landscape 
 
The plan makes a number of general 
promises. Departmental actions to grow 
tourism will be co-ordinated – it suggests 
that activity on coastal communities, 
national parks, and railway investment 
should complement each other. There will 
also be meetings to co-ordinate with the 
three devolved administrations of the UK.  
The roles of the VisitEngland and 
VisitBritain departments of the British 
Tourist Authority get a mention but again 
this is not new. 
 
The Discover England Fund also falls 
under the heading of “Landscape” and 
here there is an announcement, of the 
criteria for bids of over £1m. (See 
separate article). There is a hint in the 
plan that some of this money may go to 
“support the development of a world-
class visitor experience” 
 
Jobs and Skills 
 
The government’s enthusiasm for 
apprenticeships is well-known but in 
seasonal tourism they can be difficult to 
implement, so a new scheme is 
announced here that will allow 
apprentices to complete training over 18 
months with a break in the middle. What 
these young people should do in the 
break is not stated! Existing apprentice 
schemes relevant to tourism are re-stated 
and there will be further work to 
encourage young people to consider 
tourism as an attractive career option. 
 
There is to be a review of support for 
small tourism businesses, and a new 

online self-assessment tool that will help 
hospitality businesses to self-benchmark. 
 
Regulation 
 
Dear to the heart of many self-caterers, 
red tape and deregulation come up again 
here and there are two specific plans 
here: 
1. As and when parliamentary time 

permits (so not a very strong 
commitment) the government will 
“seek to” deregulate private hire 
vehicle licensing so that 
accommodation providers can collect 
guests from stations, ports, and 
airports if they wish, without having to 
be licenced as a private hire vehicle 
operator.  This has been mooted 
before but this is the first promise we 
have seen to actually do it. The issue is 
difficult because some accommodation 
providers (not EASCO members, 
obviously!)  are incompetent drivers 
who own badly-maintained old cars 
with bald tyres. How passenger safety 
is to be safeguarded remains to be 
seen, so this change may be some time 
in development. 

2. Alcohol deregulation for small-scale 
providers has been under 
consideration for several years of 
inaction and there is a renewed 
promise to implement this. Because a 
great deal of work has already been 
done on the difficult detail of this, it 
may be more likely to happen soon.  
This should enable self-caterers to put 
a bottle of wine in a welcome basket 
without a premises licence or a fear of 
incarceration in more secure premises. 
The major difficulties are about how to 
police this and where to draw the lines 
of what is permissible. 

 
Less relevant to our industry they will also 
be looking at the retail expert scheme and 
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the law on money laundering so as to 
permit hotels to more easily change 
currency. 
 
Transport 
 
Bizarrely the Action plan features a 
picture of a steam train!  
 
Here there are some welcome and 
perhaps useful initiatives. It is noted that 
driving on the left worries many visitors 
and the focus is on public transport. There 
is a plan to develop five rail itineraries 
that will be easy to book and follow, 
including transport to and from 
attractions. A competition (in fact a prize 
draw) has been launched to get a few 
people to test these out although there is 
no actual requirement to do any more 
than post three pictures on Twitter.   You 
can enter at 
www.homeofamazing.com/competition 
 
There are also some improvements to the 
tourism-targeted Britrail Pass. 
 
The plan mentions road improvements 
and the need for a decision on airport 
capacity but says nothing concrete about 
roads or air travel. There is an intention to 
release additional data about the rail 
industry to  facilitiate route-planning 
applications and there will be a “Rail Data 
Action Plan” 
 
However, although we might expect 
tourism to feature a little more strongly in 
investment plans in the future there are 
no concrete plans for, for example, better 
train services from London to Stratford-
on-Avon or Lincoln, or ways in which a 
Chinese tourist might call a taxi to a rural 
station without speaking English!  
 
 
 

Welcome 
 
Our willingness to welcome visitors from 
overseas in particular has long been an 
issue (long before June 23rd). More is to 
be done to provide information to 
Chinese visitors at the point of visa 
application, and an objective to make the 
UK the most welcoming destination in 
Europe for the Chinese visitor. Nothing is 
said in the plan about improving our 
welcome to any other nationality! 
 
The plan mentions Brexit several times, 
and says it creates new opportunities 
“from cutting red tape to forging new 
partnerships in emerging markets” 
although – you guessed it – nothing 
concrete gets a mention.  
 
Overall we can only welcome this plan as 
a restatement of the government’s 
commitment to the industry but as an 
Action Plan it is extremely weak, 
containing only small actions that, whilst 
mostly helpful, will have a limited effect. 
 

Discover England 
Successful Bids 
 
We now know what sort of things will 
reap the benefit of the Discover England 
Fund as the first seven successful bids 
have been announced. 
 
1. Golf Tourism England 
  
Golf Tourism England Limited will work with a 
range of stakeholders to develop an online 
platform that brings together England’s golf-
related businesses for the Asia, Europe and 
North America markets.  
  
2. Telling the Stories of England: Developing 
Cultural Tourism Products across England for 
the US Alumni and Affinity Tours 

http://www.homeofamazing.com/competition
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Led by the tour operator, UK Countryside 
Tours (UKCT), this bid will see the creation of 
geographic and thematic historical, cultural 
and countryside tours for the US alumni and 
affinity (special interest) markets. 
  
3. Gardens and Gourmet 
  
Through the use of innovative technology, this 
new, bookable visitor pass will enable visitors 
from Belgium, France, Germany, the 
Netherlands and the US staying in London to 
explore the gardens and gourmet offer in 
Cheshire and Kent. This bid is led by VisitKent 
and brings together a number of destination 
partners including Essex, Cheshire, 
Hertfordshire and The Peak District. 
  
4. South West Coastal Path – Amazing 
Experiences and Making Memories 
  
A whole range of bookable experiences will be 
brought together using new technology along 
the South West Coastal Path, including 
scenery, activities, places to eat and 
accommodation, for German and Dutch 
visitors who want to explore by foot or by 
bike. 
  
5. England’s Seafood Coast 
  
Inspired by local chef Mitch Tonks and his 
celebration of local seafood, this bid from the 
English Riviera Tourism Company will see 
them working with DEFRA and local partners 
to transform the Riviera’s status as an 
international seafood destination in Western 
Europe as well as to scope the development 
of a new national product England’s Seafood 
Coast to attract international visitors. 
  
6. Incentive England 
  
To grow the volume and value of the 
incentive travel market in England from China, 
North America and the Middle East, Leopold 
Marketing will develop all-encompassing 
incentive itineraries for coach tourism 
businesses. 
  

7. Self-guided activity app 
  
Compass Holidays’ current mobile app uses a 
mapping system to guide tourists. This project 
will enable them to upgrade their product to 
provide visitors with rich content on the local 
area and enable them to make bookings easily 
– and without a data connection. The upgrade 
will be trialled for Cornwall and the Cotswolds 
initially and local businesses will have free 
listings/interactive features, driving footfall to 
attractions, towns and public transport 
routes. 
 
  

EASCO Contact Information 
 
Email: ce@englishselfcatering.co.uk 
Telephone: 020 7078 7329 
Post: PO Box 567, Hayes, UB3 9EW 

 
 The Tourism Alliance has asked for 
people in the industry to answer a survey 
on what the priorities are for the UK in the 
Brexit negotiations. You should be aware 
that the survey is a difficult one; it asks 
you to name the EU directives that are 
most important to retain and those that 
should no longer be part of UK law. If you 
need it, Wikipedia has a long list of what 
EU Directives there are to choose from. 
 
Survey at: 
 
www.surveymonkey.co.uk/r/D77KJRQ  
 

Making Tax Digital 
 
HMRC have published six consultations at 
once and we have until 7th November to 
respond. The theme is about making tax 
administration easier. 
 
Probably the most significant change 
proposed is that significantly larger 
businesses will be permitted to use a cash 

mailto:ce@englishselfcatering.co.uk
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basis for their accounts, in other words 
doing the sums on the basis of what 
comes in and out during a particular year, 
rather than on the basis of what the 
supply relates to in date terms. (e.g. when 
you are paid for that holiday, rather than 
when the holiday happens). Possibly less 
welcome are proposals to make returns 
more frequent than annually. 
 
EASCO news will cover this in more detail 
in the September edition but if you want 
to read the detail – or can help us reach 
conclusions for a response -go to 
https://www.gov.uk/government/collecti
ons/making-tax-digital-consultations 
 
 

VisitEngland Excellence 
Awards 
 

The VisitEngland Awards for Excellence 
2017 programme is now open for with 
three new categories for direct entries. As 
last year, the application forms have been 
kept short with the first part of the 
judging based on the application form, the 
online presence of the business, its 
customer reviews and regional judges’ 
reports, if available. Shortlisted businesses 
will be visited from late October 2016 to 
24 February 2017, with unannounced 
overnight or day visits. As last year, 
applicants must be willing to reimburse 
the judge (and partner) for overnight 
stays, as part of the judging. Finalists will 
be announced in early March 2017 and 
the Awards Ceremony will take place in 
April 2017.  

For direct entries there is a new category 
this year of Family-Friendly Business of the 
year. There is a sub-category of 
accommodation within this. 

A family will be accompanying the judge 
at each Family Friendly shortlisted 
business so there could be a significant 
cost of repaying the charges if you are 
visited unannounced by a family staying in 
your holiday home and they turn out to 
be the judge and family. However, 
winning the award can give a business a 
significant boost in terms of publicity and 
promotion. 

 

Other categories for self-caterers are: 

 Self Catering Property of the 
Year: (single properties)  

 Self Catering Holiday Provider of 
the Year: (two or more properties 
at one location) 

 Glamping Provider of the Year 

 Dog Friendly Business of the Year 

 Sustainable Tourism: 

 Inclusive Tourism (new title for 
Access for All) 

Apply via www.visitenglandawards.org 

 

https://www.gov.uk/government/collections/making-tax-digital-consultations
https://www.gov.uk/government/collections/making-tax-digital-consultations
http://mandrillapp.com/track/click/15811743/www.visitenglandawards.org?p=eyJzIjoiRmcydzF1WDliWWpwa0M1enBNVDZmaF90eTU4IiwidiI6MSwicCI6IntcInVcIjoxNTgxMTc0MyxcInZcIjoxLFwidXJsXCI6XCJodHRwOlxcXC9cXFwvd3d3LnZpc2l0ZW5nbGFuZGF3YXJkcy5vcmdcXFwvXCIsXCJpZFwiOlwiMDVmNjk0OTg4MTdlNDQ0OWI1YjkyMDg1ZTM5Y2ZiYjNcIixcInVybF9pZHNcIjpbXCIyMTkwYTVmZTkzZDQ5M2U5NDIzZWU5YTY4YjE0YTRkNzY0ODBlYzg2XCJdfSJ9

