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Making Tax 
Digital 
Regulations  
 

The draft regulations for 
MTD have been published. 
 

HMRC has published draft regulations for 
Making Tax Digital, the revenue’s drive to 
compel everyone to consign their leather-
bound books of accounts to the archives. 

From 1st April 2019, if your turnover is 
£85,000 or more, you’ll be obliged to file 
your VAT return electronically and also to 
keep your financial records using 
functionally compatible software. In other 
words, you’ll no longer be able to use a 
simple spreadsheet or a big black book to 
keep your records and then enter in data 
manually when it comes to doing a VAT 
return. 

If the business is close to the £85,000 VAT 
threshold you have to check monthly 
what the turnover was in the preceding 
year and register for VAT if it exceeded 
that threshold. 

What’s new here is that all VAT registered 
businesses will have to use functionally 
compatible software to keep their 
accounts. This means some sort of book-
keeping software. Examples are Sage, 
Xero or QuickBooks. The software must 
be capable of exchanging information 
with HMRC, keeping regords 
electronically, and generating a VAT 
return from the information that is held 
within it. Once the regulations are 
finalised in April 2018, there will be a year 
in which to choose, update, or confirm 
your choice of software. 

Submission will continue to be quarterly 
as at present but businesses will have the 
option of updating the HMRC monthly if 
they want to. 

Whilst nearly all VAT returns are now filed 
online rather than on paper, only around 
12% are currently filed using book-
keeping software, so this will be the major 
change. 
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It won’t be mandatory to keep all records 
in the one programme although  for small 
businesses this seems like the most 
straightforward approach. It will be 
possible to link external systems to the 
one used to submit the VAT return, 
possibly even if this involves a manual 
process. 

It is not being made mandatory to keep all 
data currently. In other words, you can 
enter all the business expenditure the day 
before you submit your VAT return if you 
want to, although this might not be the 
most efficient way to work. 

There are some exemptions in the draft 
regulations. You won’t be forced to use 
software if you can demonstrate that 
you’re active in a religious sect that 
prohibits electronic communications. And 
perhaps more realistically, if age, infirmity 
or disability make it impossible to comply 
– and you can convince HMRC 

New Holiday Staff 
Resource 

It is common knowledge that tourism 
businesses across the world rely on 
seasonal staff, and a new UK-based 
company has been launched, in order to 
make the process of finding seasonal 
workers an easier task. 

 
Holiday Staff, an online jobs board 
dedicated to holiday staff and seasonal 
job vacancies, has been set up by Lucy 
Baker-Kind and, since its launch in August 
2017, has already been used by tourism 
businesses internationally in their 
seasonal staff recruitment searches.  

Lucy says “Holiday Staff was born out of a 
family background in tourism and the 
knowledge that, for years, it has been 
tricky to source seasonal staff, and there 
was no obvious platform on which to 
advertise. Traditionally tourism businesses 
have found staff members through the 
sometimes-hit-and-miss process of 
postcards stuck in windows, or word of 
mouth and “who you know””. Lucy 
wanted to make the process easier, for 
both businesses needing help at the busy 
times of year, and job seekers who are 
wanting to work during their holidays, or 
take on a temporary placement. 
 
Holiday Staff is a family-run company 
based in the South West of England, 
although businesses can advertise 
internationally. They say they have had all 
sorts of vacancies listed, from ski season 
chalet hosts in France and holiday cottage 
changeover cleaners in Devon, to holiday 
park entertainers and sailing instructors in 
various locations in Europe. 
 
With advertising rates currently starting at 
£10, and what’s claimed to be a growing 
following from both job seekers and 
recruiters, Holiday Staff is hoping to 
become the one-stop platform to benefit 
tourism businesses and those looking for 
employment. 
 
Web: holidaystaff.co.uk 
 

This month’s GDPR 
Feature: The right to be 
informed 
 

People whose data you keep have a right 
to know what data you’re keeping and 
why. Very often this will be information in 
a privacy notice on your website. 
However, the Information Commissioner’s 
Office points out that this is not the only 
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way to tell people what data you’re 
holding about them. 
 
Firstly, the way you tell people about data 
you’re holding has to be free of charge, 
and: 

• concise, transparent, intelligible 
and easily accessible; 

• written in clear and plain language 

It might be communicated in your 
brochure, in printed information you send 
out, or even over the telephone, although 
in this day and age the Internet is going to 
play the biggest part in most cases. 

You must let them know: 

• Who is processing their data – be 
sure to use the correct name of 
any limited company not just a 
brand name 

• The reason for holding data i.e. 
one of the justifications under 
GDPR 

• If you’re relying on “legitimate 
interests”, what they are. 

• Any external recipient of the data 
or transfers outside the EU 

• How long you plan to keep the 
data or the criteria you have for 
when you’ll destroy it. 

• The fact that the data subject has 
rights including the right to 
withdraw consent and to be 
forgotten 

• The right to complain to a 
supervising authority 

• Disclose if you are using any 
automated decision-making 
software 

If you got the person’s data from the 
person direct, all this needs to be 
communicated at the time. If you got the 
person’s data somewhere else, e.g. from 

publicly available sources or you bought a 
mailing list, you must tell them within a 
reasonable period (The ICO suggests a 
month), or before passing the data on to 
anyone else, and at the latest when you 
first communicate. 

Trust me! I’m your 
friendly holiday home 
agent! I got your 
phone number from a 
list I bought but you 
can tell me to jump 
in the lake if you 
want to! 

 

CEO Fraud: New 
Government Measures 

In an effort to combat so called CEO 
Fraud, also known sometimes as 
“whaling”, it has been announced that 
there will be changes to company law so 
that the home addresses of company 
directors can be kept secret. 

There is reported to be a growing problem 
of impersonation of company directors, 
for a variety of fraudulent purposes 
including convincing customers to pay to a 
different bank account, and ordering 
goods on a company’s account. 

Directors will still have to tell Companies 
House where they live but this won’t be 
published, making impersonation a little 
bit more difficult. 

And why “whaling”?  Well, Phishing is 
when a website pretends to be your bank 
or supplier and asks you to enter 
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something like a credit card number. 
Whaling is when someone pretends to be 
a senior person and directs the finance 
department to transfer money. A whale is 
not, strictly speaking, a big fish, but you 
get the idea….. 

Vote for this year’s 
Tourism Superstar 

Voting is now open for this year’s Tourism 
Superstar. A variety of finalists are up for 
selection. The annual competition aims to 
encourage those who give excellent 
service to tourists 

https://www.mirror.co.uk/travel/uk-
ireland/meet-finalists-2018-tourism-
superstar-11992093 

 

English Tourism Week is coming soon. 
Even if you’re not running an event you 
can still help make sure that people in 
high places and the public generally are 
aware of the importance of tourism by 
using your social media  to promote the 
week! 

EASCO AGM 

The notice of the AGM has already been 
distributed but just to remind you, it is 
being held at 1200 at Exeter Golf Club on 
March 7th. Nobody is obliged to notify 
anyone before attending but it would 

really help with the catering 
arrangements if  those who are attending 
could let the Chief Executive know 
(ce@englishselfcatering.co.uk) 

When is a Mattress Old? 

Your Chief Executive recently became 
involved as peace-maker in an argument 
about mattresses.  Just how old can they 
be? 

According to The Sleep Council, a branch 
of the body representing the bed 
manufacturing industry, we should all 
replace our mattresses every seven years.   

But this figure does not seem to take 
account of: 

• The quality of the mattress in the 
first place 

• How often it has been used (e.g. 
every night or just 250 nights a 
year) 

• Whether the sleeper weighs 20 
stones or is a lightweight 

Enter the website “ask for evidence”, 
which asked for the scientific basis of the 
seven-year claim in 2016. It turns out that 
the research is distinctly patchy and not 
peer-reviewed, and there is little direct 
evidence that 7 years is the right 
milestone. Indeed, one of the studies, 
carried out in France, concludes 
unsurprisingly that a new mattress is 
better than one that’s 10-12 years old, for 
promoting a good night’s sleep. That 
study was also industry-led and the 
recommendation in France is to change 
the mattress every 10 years, not 7. 

Patchy as it may be, the evidence tends to 
support the obvious in that a new 

https://www.mirror.co.uk/travel/uk-ireland/meet-finalists-2018-tourism-superstar-11992093
https://www.mirror.co.uk/travel/uk-ireland/meet-finalists-2018-tourism-superstar-11992093
https://www.mirror.co.uk/travel/uk-ireland/meet-finalists-2018-tourism-superstar-11992093
mailto:ce@englishselfcatering.co.uk
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mattress is better than an old one but the 
deadline of 7 years seems to have been 
chosen by the UK bed industry without 
much hard evidence in support. 

So what is a self-caterer to do?  The 
answer would appear to be simple – have 
a good bounce on your mattresses 
yourself and assess their condition.  
People will expect then to be in good 
condition and we should most probably 
be changing them more often than at 
home – after all we do not really know the 
people who have been sleeping on them, 
or if you are not too squeamish to think 
about this, what they have been doing in 
bed. 

There is some evidence from the French 
study that older peoples’ sleep is more 
disrupted by an older mattress than that 
of youth and there are some obvious 
reasons why older guests may often 
prefer firmer mattresses, such as creaking 
joints or back pain. Many self-catering 
guests are not in the first flush of youth. 

So the evidence seems to suggest that, 
rather than simply changing them at 
seven-year intervals, the best course of 
action is to thoroughly examine them at 
least once a year and look out for signs 
that sagging mattresses need replacing. 

Visit Britain’s New 
Inbound Campaign 

 

 

 

 

 

VisitBritain’s latest worldwide social 
media campaign take the theme “I travel 
for” and uses short films and story-telling 
to draw attention to  unexpected 
experiences and less-explored 
destinations in Britain, alongside its 
globally renowned and iconic landmarks 
and attractions. The campaign aims to  
align the passions that motivate people to 
travel with experiences that can only be 
had in Britain. 
 
The agency is hoping that overseas visits 
to the UK will be more than 40 million for 
the first time in 2018. They expect an 
increase of 4.4 % on 2017. 
 

Package Travel 
Regulations due to be 
published after Easter 
 
The Department for Business Energy and 
Industrial Strategy has promised that the 
new package travel  regulations will be 
published after Easter. We don’t yet have 
the content. It  is unlikely that the tourism 
industry’s wish for more flexibility in these 
will be agreed this time round. 
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