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Yes, it has been a good 
year (so far) for Tourism! 
 
 

Research by market research company 
BDRC for the British Tourist Authority 
seems to confirm that the lengthy 
heatwave of early Summer has benefitted 
the  tourism industry and made up for the 
poor start to the year caused by cold 
weather. However, self-catering seems to 
have benefitted rather less than other 
sectors. 
 
However, despite the authors’ confidence 
and adherence to market research 
standards, the survey is quite small, with 
300 accommodation businesses of all 
types having been contacted by telephone 
in early September. 
 
The main headline is that accommodation 
businesses overall saw and 18% increase 
in overseas visitors and a 27% increase in 
domestic visitors compared to 2017 – 
although the report does not publish any 
actual numbers. 
 
The methodology looked at whether 
businesses reported that they were “up, 
down, or the same” and may potentially 
reflect optimism rather than actual 
numbers. In accommodation 31% of 
respondents were down compared to last 

year, 54% were up compared to 2017 
(from January to early September.) 
 
There is evidence of the obvious, that 
things have got better as the year has 
progressed, with more optimistic figures 
for the recent few weeks. The research 
supports the contention that weather 
plays a big part in determining peoples’ 
holiday plans, the good early summer 
having clearly encouraged more summer 
bookings. Some respondents however, 
and some visitor attractions, regarded the 
heatwave as a negative factor, being too 
hot for elderly people and perhaps 
discouraging to indoor attractions. 
 
The survey measured business confidence 
as well as performance and in this it may 
perhaps be a more accurate guide as 
confidence is based on business owners’ 
opinions and more readily measured in a 
telephone survey. The good news here 
was that 85% of owners were either very 
confident or fairly confident about the 
future, although the percentage was 
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higher for hotels, caravan parks, and guest 
houses. 
 
There was a trend towards more domestic 
and fewer overseas visitors noted 
although once again we must interpret 
these results with caution. A slight 
decrease in the number of overseas 
visitors staying in self-catering 
accommodation could simply be caused 
by capacity constraints as domestic 
visitors took the available bed-spaces. 
25% of self-caterers reported an increase 
in numbers of domestic visitors. 
 
The report quotes some verbatim 
comments picked up in the research, of 
which one negative remark in particular 
needs repetition: 
 

Entirely weather -it was too 

cold and then too hot. 
 
Which proves, with cast iron statistical 
reliability, that you can’t please everyone! 
 

Trip Advisor Announces 
Major Upgrade 
 
Whatever you may think about Trip 
Advisor, it is a fact of life that it matters a 
great deal for travel and tourism 
businesses and we all need to take note of 
what this giant is doing. 
 
The company’s CEO, Stephen Kaufer, 
announced at a recent launch that the 
platform was to become more 
personalised and will deploy “social-
assistive” tools.  Although not yet 
launched, it seems clear that the intention 
is to  take a step closer to being a social 
media network on which you will have 
friends, follow businesses and influencers 

such as blog-writers and journalists, and 
consumers will have a more personalised 
experience with a personal feed, rather 
more like Facebook that a traditional 
review website. It is well-recognised that 
consumers are more influenced by the 
opinions of people they know personally 
than the views of strangers, and Trip 
Advisor seems to be recognising that in its 
redesign. The recognition that individuals 
are individual, with different priorities and 
interests, seems to be at the heart of the 
changes. 
 
The current features and facilities of the 
site look set to be retained, and we can 
expect no less emphasis on making 
bookings through the subsidiary booking 
sites that Trip Advisor controls. 
 
So, what might this mean for self-
catering?  It undoubtedly means that the 
importance of reviews and other user-
generated content will become ever-
greater. We cannot say what business 
owners should do to prepare here, and 
self-catering businesses cannot generally 
create a new free listing, but it is clear 
that businesses that are listed should 
make sure their content is as good as it 
can be, and agencies should watch for 
opportunities to become brands on the 
site. Whether this will be practicable or 
affordable remains to be seen but TA-
watchers should keep their eyes peeled 
for the rest of 2018. 
 

If Tragedy Strikes an 
Employee 
 
The new Parental Bereavement (Leave 
and Pay) Act received Royal Assent on 13 
September 2018 and will provide a new 
workplace right to leave for bereaved 
parents. 
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Euan’s Guide -  A Gift 
from Scotland for 
Disabled People 
 
 
 
 
 
 
 
 
 
As Trip Advisor features in this HHA News, 
we will also focus some attention on a 
much smaller organisation, the Scottish 
charity Euan’s Guide.  Although based 
north of the border, the whole of the UK 
is covered, and accessible businesses can 
create a free profile. A quick search found 
only 160 or so self-catering businesses 
listed so there is more to be done to take 

advantage of a guide that is well used by 
engaged disabled people. 
 
Euan himself is a disabled man who 
recognised a need a few years back and 
did something about it, creating a 
straightforward and well-designed guide 
to accessible accommodation, attractions 
and other venues. Owners and agencies 
would do well to ensure that all their 
accessible properties are listed. 
 

Yell Makes an 
Announcement, Too 
 
 
 
 
 
 
 
 
 
 
Yell.com claims to be the UK’s leading 
online business directory. We’re not sure 
on what basis they decided they could 
claim that, but it certainly is a review 
platform listing a lot of businesses and it is 
free to add a listing. 
 
Yell has announced a deal with Microsoft 
that may increase the importance of Yell. 
The deal means that results from Yell will 
appear in the search results from Bing, the 
Microsoft search engine. Whilst nowhere 
close to Google in usage, Bing is 
nonetheless significant and backed by 
Microsoft. 

HHA Contact Information 
 

Martin Sach 
Chief Executive 
Email: ce@holidayhomeassociation.org.uk 
 
PO Box 567 
Hayes 
UB3 9EW 
Tel: 020 7078 7329 
 
Facebook: 
Facebook.com/holhomeassoc 
 
Twitter: 
@holhomeassoc 
 
Website 
www.holidayhomeassociation.org.uk 
 
Legal Helpline: 0113 2580033 
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Making Tax Digital 
 
There are just six months to go now 
before MTD kicks in.  
 
From 1 April 2019 you must: 

• Keep your bookkeeping records for 
VAT digitally 

For VAT periods ending on or after 1 April 
2019: 

• You will no longer be able to use 
HMRC's portal to submit your VAT 
return 

• You must submit your VAT return 
information to HMRC through MTD 
functional compatible software 

• The initial requirement is that your 
software just has to submit the nine 
totals on the VAT return to HMRC. 

From 1 April 2020 

• You will be required to use digitally 
linking software where you use two 
or more software packages to record 
your transactions for VAT. The idea is 
to avoid any manual keying in or 'cut 
and paste' from one record to 
another. Eventually, this will also 
allow HMRC to check that there are 
no gaps or unexpected variances in 
your data. 

• A new points-based penalty system 
will apply for late filing non-
compliance 

The chances of you getting an exemption 
are not very high.  Tax website 
www.rossmartin.co.uk has a range of 
useful resources and has recently added a 
quick lookup guide that tells you if you’re 
exempt. Unless you are disabled, have a 
religious objection to computers, or 

you’re below the VAT threshold, you’re 
going to have to change the way you do 
things. 
 

Discover England Fund 
Finances New Projects 
 
The Government’s Discover England fund 
has announced a number of new projects 
to be funded. All are bookable tours and 
itineraries of various sorts. The fund does 
not support hard investment in tourism 
amenities. 
 

• Leisure excursions in Southern 
England for Cruise and Conference - 
led by Southampton City Council. 
Creating day tours for cruise 
passengers   

• International market product 
placement - led by Real Yorkshire 
Tours DMC . Developing multi-day 
themed experience-driven packages 
around Yorkshire at the high end of 
the market. 

• Undiscovered England - led by Globus. 
This project will develop off-the-
beaten-track authentic tours for 
intrepid travellers showcasing the 
lesser known parts of England.  

• England's GREAT South West 
Peninsula - led by Visit Cornwall. 
Perhaps of greatest interest to the 
self-catering industry, tourism 
organisations have formed South 
West Peninsula Overseas Partnership 
made up of Visit Cornwall, the Islands’ 
Partnership (Isles of Scilly), Visit 
Devon, Visit Somerset and Visit Dorset 
to deliver targeted experiences 
including accommodation for family 
and friendship groups from Australia 
and the USA.  

• Attracting Faith Tourists to England - 
led by the National Churches Trust  

http://www.rossmartin.co.uk/

