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Tourism Sector deal 
announced 
 
The Secretary of State for Digital, Culture, 
Media and Sport Jeremy Wright has 
announced that the Government will 
begin negotiations with the sector on an 
ambitious Industrial Strategy sector deal 
that will benefit the whole country. 

As part of this process, he has called upon 
the industry to respond with a renewed 
commitment to promote its offer 
throughout the year, not just in the peak 
summer months, and increase clear 
career paths. 

The sector has been asked to look at the 
key themes of: 

• Making tourism and hospitality a 
career for life 

• Making the UK the most accessible 
tourism industry in the world 

• Sharing industry data to identify 
growth opportunities in new and 
emerging markets 

• Increasing accommodation capacity 

The announcement follows an initial 
proposal submitted by tourism industry 
leaders, led by Steve Ridgway, Chair of the 
British Tourist Authority. It also comes as 
the Government marks one year since the 

launch of its modern Industrial Strategy, 
which aims to boost productivity by 
backing businesses to create good jobs 
and increase the earning power of people 
throughout the UK with investment in 
skills, industries and infrastructure. 

The Secretary of State said: 

The tourism industry is one of the UK’s 
most successful exports. Every time a 
leisure or business traveller chooses to 
visit, it brings investment in our economy 
and supports jobs across the country. But 
we are in a competitive global market and 
we need to be ambitious to maintain the 
fantastic growth we have seen in recent 
years. 

I want to make sure that we continue to 
attract visitors to all parts of the UK 
throughout the year, who are welcomed 
by a highly-trained and highly-motivated 
workforce. 

A Sector Deal is a way to deliver this, and 
the industry have put forward some 
strong ideas to Government. We are ready 
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to formally negotiate on a deal which can 
boost productivity in this crucial sector. 

I want to achieve the best deal possible for 
tourism and know that the industry will 
respond with renewed energy to achieve 
this. 

UK tourism is now worth over £66 billion a 
year to the economy. The sector employs 
1.6 million people, covering beaches and 
activity parks, to hundreds of thousands 
of heritage sites. 

Annual statistics released in July revealed 
that a record-breaking 39.2 million visits 
were made by overseas tourists to the UK 
in 2017, with the latest domestic tourism 
figures showing that residents across 
Great Britain took a total of 120.7 million 
overnight visits to destinations in England, 
Scotland and Wales in 2017. 

There are more than 11 million disabled 
people in the UK with a combined 
spending power of their households, ‘the 
purple pound’, standing at around £250 
billion. There are a number of business 
benefits for ensuring that disabled 
people’s needs are catered for - from 
improved training on disability awareness 
for staff to adaptations to ensure facilities 
are accessible. 

A potential tourism sector deal is an 
opportunity for driving change, through 
workforce development and consequent 
productivity gains, resulting in perception 
changes of hospitality and tourism as a 
career for life. 

British Tourist Authority Chair Steve 
Ridgway CBE, former Chief Executive of 
Virgin Atlantic Airways, who is leading the 
UK tourism industry’s bid for a sector deal 
under the UK Government’s Industrial 
Strategy said: 

Tourism is an economic powerhouse, a 
growing industry with huge potential to 
scale-up productivity, so it is very welcome 
news that an official negotiation for a 
sector deal has today been confirmed by 
the UK Government. 

What are Sector 
Deals? 
Six sector deals between Government 
and industry have been published 
over the past year – from construction 
and automotive, to nuclear and the 
creative industries, including £1.9 
billion of investment in life sciences 
and £1 billion for artificial intelligence. 
Sector deals are designed to attract 
investment and growth, and ensure 
we have the skilled, diverse workforce 
we need for the future. 
 
However, there is the potential for 
fine words and limited action and so 
far we only have the fine words. What 
concrete actions will be taken by 
Ministers remains to be seen, and as 
we all know, little government focus 
on other matters is likely at least until 
after the end of March due to the 
ongoing issue of Brexit. 
 
The announcement is a significant 
step forward but does not mean that 
there is a deal, only that the 
government wants to negotiate one. 
There is no guarantee that it will be 
delivered. The industry, led by the 
Tourism Alliance, in which HHA 
participates, must propose what it will 
do, and what is wanted from the 
government 
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Securing this deal will be a game-changer 
for the industry, spelling a step-change in 
how we underpin the success of tourism 
for a generation, fixing issues from skills 
and productivity to extending the season 
year-round and building stronger tourism 
destinations up and down the country. 
And it will be a game-changer for the 
economy with a sector deal growing the 
value of the industry and increasing 
employment in tourism. 

One of the UK’s most valuable export 
industries, tourism needs no trade deals 
to attract overseas investment. It is also a 
fiercely competitive global industry and a 
sector deal moves tourism right up the UK 
Government’s agenda as a priority for 
future economic planning, ensuring we 
continue to compete as a world-class 
destination for all visitors. 

Source: DDCMS 

Unexpected and 
unwelcome visitors 
 

 
 
By David Morris 
 
What?  In my lovely property?  Bed bugs?  
How did that happen? 
 

Bed bugs are nasty little pests that can 
cause your guests considerable discomfort 
and a spoiled holiday.  You may well find 
that the booking is cut short, and for the 
next holidaymakers you would be obliged 
to tell them they would be sharing with 
unexpected and unwelcome visitors. 
 
You are losing money whilst you report 
the situation to the local Environmental 
Health, who will probably tell you to stop 
letting your property (but you probably 
have already ceased providing 
accommodation knowing that you have 
this problem) and you are incurring costs 
for the eradication of these pests. 
 
An insurance claim can be made for both 
the loss of income and the extermination 
costs as cover is automatically provided by 
your specialist self-catering insurance.  
Our insurers paid over £18,000.00 for a 
loss of income claim in Edinburgh in 
August, 2017.  Fortunately, claims of this 
type are rare and less costly. 
 
Bed bugs are usually brought in to your 
property on a guest’s clothes, or in their 
luggage.  They can remain dormant and 
unseen (as they are very small) and 
usually start to cause trouble when the 
property is dark, and warm.  This is why 
most infestations are only noticed when 
the holidaymaker is trying for a good 
night’s sleep.  
 
Bed bug detectors are available for about 
£20.00 each, but it is not known if they 
are effective. 
 
David J Morris ACII 
Chartered Insurance Broker 
J L Morris (Insurance brokers) Limited 
 
www.selfcateringinsruance.co.uk 
01202 642840 
 

http://www.selfcateringinsruance.co.uk/
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Staircase Safety 
 
Most holiday cottages are used by a fair 
proportion of elderly guests, and 
inevitably some of them won’t be fit as 
fiddles. In modern properties staircases 
are designed to meet modern building 
regulations but older properties and in 
particular very old buildings may have 
been built before the concept of health 
and safety was even considered. 
Whilst deaths on stairs in holiday homes 
are incredibly rare, one case reported in 
2012 highlights the potential risk. 
In the 2012 case a middle-aged lady 
tripped on a staircase that had no handrail 
and an awkward layout, in an ancient 
cottage, and died from her injuries. 
 
Following the incident, the owner is 
reported by the local newspaper to have 
said “I was very upset by all this as well. I 
got in touch with health and safety after 
the incident and asked if there was 
anything I could improve. I fitted a 
handrail after talking to them, although I 
did not have to.” 
 
Although there is no specific regulation 
requiring this, the owner was lucky not to 
have been prosecuted under the Health 
and Safety at Work Act, which requires 
business owners to ensure the safety of 
people they don’t employ as well as 
employees.  
 
When carrying out a risk assessment of a 
staircase, some points to consider are: 

• Carpets – properly fixed 

• Handrails. Ideally both sides, but 
in some heritage buildings where 
there are no handrails, consider 
whether handles or grab rails 
sympathetic to the heritage 
building might be possible if a 
standard handrail cannot be fitted. 

Your obligation is to do whatever 
is reasonably practicable, which 
doesn’t mean demolition and a 
rebuild (which is practicable but 
not reasonably practicable) but 
striking a balance between risk 
reduction and the cost and 
difficulty.  

• Colour contrast. If there are 
awkward steps or changes of level 
that might not be noticed, colour 
contrast can help. This doesn’t 
necessarily mean orange stripes, a 
carefully-chosen carpet pattern 
might do the trick. 

• Lighting.  An obvious thing to 
consider 

• Warnings. Warning of a hazard is 
the last option if you cannot make 
it safe, but if there is significant 
residual risk when you’ve done all 
you can, warnings need to be 
given. 

 
In the 2012 tragedy the reported action of 
the owner after the event shows that it 
was reasonably practicable to fit a 
handrail – so this should have been done 
after the risk assessment, not after the 
inquest. 
 

 

The HHICOP Comes Alive 
 
The Holiday Home Industry Code of 
Practice, developed by the HHA in 
consultation with CottageLine, is to be put 
in the public domain shortly and 
promoted to the industry. 
 
The HHA Council has decided not to stage 
a PR launch event but to publish the code 
and begin promoting it with a press 
release and social media. 
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New members of the HHA will be 
expected to agree to follow the code and 
existing members are asked to work 
towards it if they do not already comply. 
 
A shorter summary of the 30 page code 
will be produced shortly and also made 
available online. A HHICOP logo has 
already been designed and will be 
available to download from the HHA 
website. 
 
The HHICOP aims to differentiate 
responsible owners and agents from the 
less professional tourism businesses that 
don’t pay much attention to their legal 
obligations and advertise through online 
portals that don’t inspect the property or 
demand evidence of meeting any 
minimum standards. 
 
 
 

 
 
 
A copy of the full document is being 
distributed with this HHA News. 
 

Beware of Scams 
Edited advice from Barclays Bank 

Criminals are sending emails and text 
messages that make it appear that your 
staff, suppliers or even bank officials are 
asking for payments. If you don't know 
how to spot these fake messages, your 
business could lose thousands. 

How the scams work 
 
Fake emails 
It's easy for criminals to fake emails so 
that they look like they've been sent by 
someone in your business. If they've 

hacked a business email account, 
criminals can even send emails from 
genuine business addresses without the 
account owner knowing. 
 
The emails ask for money to be paid into 
an account for reasons that may seem 
believable – but the account is controlled 
by the criminal. Make the payment and 
the money will be stolen and, in all 
likelihood, unrecoverable. 
 
Fake text messages 
Text message fraud works in a similar 
way. Criminals send text messages that 
look like they're from your bank – or they 
may even be inserted into a genuine text 
message conversation you're having with 
the bank. 
 
The messages ask you to call a number 
controlled by the criminal, who'll then ask 
for your bank security details, so they can 
access your account – and steal your 
money. 
 
Three tips to help stay safe 
Fake emails and text messages can be 
hard to detect – they can look very 
realistic. But there are three simple tips 
that will help catch most scam emails and 
text messages. 
 
1. If you get a payment request from a 

member of staff, supplier or client, 
check that the request is genuine by 
calling their number you have on file 
– don't call numbers given in the 
message. 

 
2. Banks won’t ask you to transfer 

money to a different account for any 
reason. Check the bank’s number in 
messages is genuine (Barclays 
provide their customers with a 
Phone Number Checker on their 
website) 
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3. Make sure all of your staff know 

about this advice. 
 

Tourism Superstar 2019 
Nominations 
 
VisitEngland’s annual Tourism Superstar 
awards are open for nomination, with a 
deadline of 14th December. The annual 
award highlights an individual who has 
gone the extra mile to serve visitors. 
There will be ten short-listed candidates, 
selected by VisitEngland through a rather 
opaque process, who will then be subject 
to a public vote organised by the Daily 
Mirror newspaper. 
 
Last year’s winner showed that the 
outcome might not be a wholly objective 
decision: it was a car marshal from a ferry 
terminal who entertains impatient drivers 
by dancing. 
 
Either a destination management 
organisation or a business has to 
nominate candidates and they have to be 
willing to be filmed and attend the various 
events associated with winning. 
 
The awards are excellent publicity for a 
business, shall we see a self-catering 
candidate make the front rank in 2019? 
 
https://www.visitbritain.org/tourism-
superstar-2019 
 

 
 
 

Spotlight on the 
International Passenger 
Survey 
 
One of the main contributors to statistics 
about tourism is the International 
Passenger Survey. This is a branch of the 
Office for National Statistics. It collects 
information about passengers entering 
and leaving the UK, and has been running 
continuously since 1961. The IPS conducts 
between 700,000 and 800,000 interviews 
a year 
 
The IPS has moved in 2018 from having its 
interviewers at ports and airports 
recording answers on paper, to a tablet-
based system. They have carefully studied 
the impact of this on the results in case 
the chance of collection method 
introduced any differences in results that 
were due to changes of process rather 
than changes in the pattern of travel. 
Fortunately, the analysis seems to suggest 
there is very little change due to the 
change of technology. 
 

The ONS produces a wide range of 
published data. The example here is of the 
towns and cities visited by overseas 
visitors. Excluding London, which is by far 
the biggest destination, the top 

HHA Contacts: 
ce@holidayhomeassociation.org.uk 
Tel: 020 7078 7329 
Legal helpline: 0113 2580033 
PO Box 567 Hayes UB3 9EW 

https://www.visitbritain.org/tourism-superstar-2019
https://www.visitbritain.org/tourism-superstar-2019
mailto:ce@holidayhomeassociation.org.uk
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destination is Edinburgh followed by 
Manchester. 
 
In fact, the figures show how heavily 
overseas tourism is focused on London, 
with spending in 2017 of £m 11,869 in 

London but only £m 7,818 in the rest of 
England put together. They look at how the 
visits to spending ratio varies by country of 
origin and numerous other factors. 
 

 

Copyright of images - an 
explanation 
 
By Antony Sherlock 
 
Images are an essential tool within the 
holiday house sector and having the best 
images on show makes the difference 
when potential customers are making 
their bookings - but who owns the 
copyright of the image? Firstly the law is 
that any image used by a small business or 
individual will be protected by copyright 
and the person who creates the image 
("the creator") will generally be the first 
owner of the copyright. Ok - so what does 
that mean and why the phrase 
"generally"? 
 
It means that if a holiday house agency 
employee takes images of a holiday house 
for display purposes - then that image 
copyright belongs to the holiday house 
agency. If a holiday house owner takes the 
images of the holiday house then they 
own the copyright. So nice and straight-
forward so far but this is where it gets 
complicated. If either a holiday house 
agency or holiday house owner employs 
the services of a photographer the 
copyright remains with the photographer 
as creator. However these photographic 
services come with a contract and the 
images are taken and offered to the 

customer under licence. This means that 
they can be used for the purpose they 
were intended, which in this case would 
be to promote the property as a holiday 
house for either the agency or the holiday 
house owner, as per the terms and 
duration of the licence. 
 
This is a system that works for all parties 
and whilst it is possible to buy the 
copyright outright from the photographer 
this is generally more expensive than the 
images are worth. In general, the 
copyright and the photographer's terms 
and conditions under licence are there to 
protect both the client and the 
photographer. Photography is moving on 
apace at the moment with 3-D mapping, 
VR, 360 degree images and aerial 
photography, so before choosing your 
photographer make sure you read their 
terms and conditions and if appropriate 
changes can be made to the terms before 
engagement to suit your specific 
requirement. 
 
Antony Sherlock 
sherlockdronesphotography.co.uk for 
aerial photography in Northern England 
and Scotland 
 
Editor adds: 
Copyright is the right to reproduce an 
image, e.g. put it in your brochure or 
website or Facebook page.  As per the 
article, it belongs to whoever took the 
picture, so, in theory, if you ask another 
tourist to photograph you in front of some 
ancient monument, you don’t own the 
rights to that picture, despite the fact that 
your camera was used. There was a 
famous case in the USA where a 
photographer trained a baboon to work a 
camera – and others reproduced pictures 
without paying him royalties because – 
yes you guessed it – copyright belonged to 
the baboon! 

http://www.sherlockdronesphotography.co.ok/

