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Sustainable Tourism 
Enquiry Launched 
 
It has been rather a busy summer for 
parliamentary investigations that impact 
on tourism, and now the House of 
Commons Environmental Audit 
Committee has launched an inquiry into 
sustainable tourism, looking at both the 
impacts of tourism and travel on the 
environment and how these can be 
reduced. 
 
They say that tourism is one of the fastest 
growing economic sectors in the world, 
accounting for ten percent of global GDP 
and just under ten percent of total 
employment. Done well, it can help 
economic growth, environmental 
protection and poverty alleviation. 

However, they continue their 
announcement by pointing out that the 
growth in international and domestic 
travel has caused pressure in terms of 
carbon emissions, resource management 
and that tourism can have negative 
impacts on local communities and cultural 
assets if not managed properly. This can 
lead to the physical degradation of 
popular sites and higher rents, congestion 
and air pollution in some cities. These 
pressures are known as ‘overtourism’ and 

harm local communities and the visitor 
experience. 

The Committee will seek views on travel 
choices to inform the Government’s 
forthcoming aviation strategy to 2050. 

Chair's comments 

Chair of the Environmental Audit 
Committee, Mary Creagh MP, said: 

“Now that summer is here, families are 
looking forward to a well-earned holiday. 
But when we book a cruise, flights or visit 
a popular tourist destination, it’s easy to 
forget about the environmental impact 
our holidays are having. 

 

“The recent cruise ship collision in Venice, 
as well as protests both there and in 
Barcelona, are a sharp reminder of the 
effects of ‘overtourism’ and the damage 
that can be done to the environment and 
local quality of life. 
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“The industry adds five percent to global 
greenhouse emissions, putting our net 
zero by 2050 target at risk. While there 
are some sustainable practices, we want 
to look closely at the Government’s 
actions to ensure the economic, social and 
environmental impacts of tourism are 
minimised. We will publish a report early 
next year.” 

The Committee is inviting written 
evidence submissions on some or all of 
the following points to inform its inquiry: 

• What can the Government do to 
support a sustainable inbound 
tourism industry in the UK? 

• How should the UK tourism 
industry balance the need to 
encourage tourism whilst 
protecting fragile environments? 

• How well is the UK industry 
managing the impact of tourism in 
line with its obligations under the 
sustainable development goals, at 
home and abroad? 

• Should the UK Government take 
more responsibility for the impacts 
of outbound tourism, for example 
waste and resource management, 
protecting habitats and species 
and community and cultural 
impacts? 

• How can the Government reach its 
net zero emissions targets through 
influencing sustainable travel 
patterns? Is there a role for offsets 
in sustainable tourism? 

• Where should the balance lie 
between affordable travel and 
influencing sustainable travel 
choices? Are taxes and incentives 
needed? 

Whilst this enquiry is unlikely to have any 
short-term consequences for the holiday 
home industry the focus on the issues 

caused by over-tourism could result in 
changes that would have an impact. In 
some parts of the UK the large number of 
holiday homes is causing pressure on 
housing, especially in popular places like 
Cornwall and London, and other areas 
where local people feel squeezed out of 
the housing market.  
 
HHA will take the opportunity to tell the 
committee that compulsory registration 
of holiday home accommodation is in the 
interests of everyone, mainly so that there 
can be an “even playing field” between 
professional operators and  those offering 
properties on an ad-hoc basis via web 
platforms, but also to ensure that the 
proportion of holiday homes in an area 
could be regulated in the future. It is not 
in our interests as an industry to  see 
popular honey-spots become a no-go area 
for locals. 
 
Other issues that we might raise with the 
committee include measures that 
government or local authorities could put 
in place regarding public transport, cycle 
or electric vehicle hire, recycling schemes, 
and support for rural infrastructure. 
 
If you have any views or suggestions to 
contribute towards the HHA’s submission 
to this enquiry, please tell the Chief 
Executive at 
ce@holidayhomeassociation.org.uk 
 

New Faces at the 
Ministry 
 
Following the extensive government 
reshuffle in late July, we now have a new 
Secretary of State for Digital, Culture, 
Media and Sport. Nicky Morgan MP 
represents Loughborough. Nicky 
Morgan MP has replaced Jeremy 

mailto:ce@holidayhomeassociation.org.uk
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Wright MP. Rebecca Pow MP has retained 
her position as a Parliamentary 
Under Secretary with responsibility for 
tourism, amongst other things. She is one 
of the few junior ministers not to be 
clearing an office desk at this time!  
 
Unfortunately, the Minister has numerous 
responsibilities and we don’t have a 
dedicated Minister for Tourism or 
anything like it. Her portfolio ranges from 
public appointments to gambling! 
 

Package Travel 
Regulations – the 
Government’s Six-month 
Review 
 
The government committed to review the 
2018 Package Travel Regulations at six 
months and 12 months and they have 
published a review that rather surprisingly 
reflects many of the concerns of the 
industry. It has been decided, however, to 
postpone the 12-month review until after 
the dust has settled on Brexit. 
 
Not surprisingly, the review, after some 
consulting with stakeholders,  found that 
there was still a good deal of confusion 
surrounding “Linked Travel 
Arrangements” in which the consumer 
buys a set of different services individually 
but from the same website as part of the 
same deal. (For example, travel, 
accommodation, car hire and attraction 
admissions) 
 
There was some concern recognised that 
the definition of a package was too wide 
and might even include services such as a 
hotel swimming pool being regarded as a 
package component e.g. a room plus use 
of a pool is a package.  Indeed there were 

obviously many concerns expressed about 
complicated definitions and guidance but 
the government has said that, as the 
definition of a package is an EU-wide 
definition, little can for the time being be 
done. 
 
On Linked Travel Arrangements, the 
government review says “ 
The majority of respondents suggested 
that businesses do not understand LTAs 
because they are too complicated,“ which 
is a remarkable admission that the 
regulations are a fine European petit 
dejeurner de chien. 
 
The review says “We understand how 
important the collaboration of small 
businesses is for the tourism industry, 
particularly in rural areas, and 
acknowledge the difficulty some are 
having with understanding what is meant 
by ‘targeted manner’. “ 
 
In summary the government has tacitly 
acknowledged that the Package Travel 
Regulations are a complete mess about 
which they can do little in the short term. 
They have committed to a further review 
post-Brexit and this will be our 
opportunity to lobby for a legislative 
position that makes it much easier for a 
holiday home operator to, for example, 
include a round of golf or a sea-fishing trip 
in a package offer to attract more 
customers. 
 

Insurance Tip from 
David Morris 
 
Be very wary of free insurance! 
 
The most common type of free insurance 
is travel insurance and is often provided 
as an incentive for certain types of bank 
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account.  It is better to have free 
insurance than no insurance, but is this 
‘gift’ up to the standard you would have 
obtained from an insurance broker? 
 
Probably not, so for a change these few 
words will move away from self catering 
insurance and comment about travel 
insurance.  These are some of the 
questions you should always ask about 
the cover: 
 

• Is terrorism included? 
 

• Does the policy have an alcohol 
exclusion or limitation? 
 

• Why is baggage covered when I 
already have this on my home 
insurances (if a baggage claim is 
made on your travel insurance the 
claim will be shared between the 
travel and home insurers, and any 
no claim discount on your home 
policy will reflect the claim at next 
renewal.  The baggage cover on a 
travel insurance is not as good as 
the cover on your home 
insurance.) 

 

• Which holiday activities are 
excluded?  It’s no good going on 
an animal safari and finding that 
your policy does not include 
animal safaris! 

 

• If my holiday is cancelled or 
affected by volcanic ash or drones 
at the airport do I have cover? 

 
If you have all of this in a ‘free of charge’ 
policy you have done very well! 
 
For any other ‘free’ insurances make sure 
that you are very aware of the differences 
in cover – and there will always be 

differences in cover, especially for self 
catering as there are only a very small 
handful of specialist providers that offer 
the correct cover for you. 
 
David J Morris ACII 
Chartered Insurance Broker 
J L Morris (Insurance Brokers) Limited 
 
01202 642840 
info@jlmorris.co.uk 
 
 
 
 
 
 

 

 

LibDem Tourism Policy 
Proposals 
 
The Liberal Democrats have published a 
policy paper, not yet endorsed as party 
policy, on tourism. Written by Baroness 
Doocey, it reflects many of the views put 
to her by the Tourism Alliance  and indeed 
the HHA.  Although  the LibDems may 
have little chance of forming a majority 
government, their ideas may be adopted  
especially as tourism is not a political “hot 
potatoe” 
 
 
The proposals include: 

• Restructure the DCMS to give 
greater emphasis to tourism as a 
primary responsibility 

• A new structure for tourist boards 
with England Wales and Scotland 
having their own separate boards 
that would jointly own an overseas 
marketing organisation 

HHA Contacts: 
ce@holidayhomeassociation.org.uk 
Tel: 020 7078 7329 
Legal helpline: 0113 2580033 
PO Box 567 Hayes UB3 9EW 

mailto:ce@holidayhomeassociation.org.uk
mailto:ce@holidayhomeassociation.org.uk
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• There is extensive support for 
environmental measures including 
green tourism, and measures to 
encourage holidays in the UK as an 
alternative to air travel 

• The UK to change time zone to 
Central European Time 

• Support for a reduced rate of VAT 
on tourist accommodation 

• Powers for local authorities to 
charge a “bed tax” on tourist 
accommodation 

• A statutory registration scheme for 
the accommodation sector, 
bringing enhanced safety 
standards cross the board and 
especially in the ‘sharing economy’  

• New powers for local authorities 
to limit the number of homes 
registered as short lets Removal of 
‘rent a room’ tax relief on rooms 
designated as short lets 

• Statutory registration for all 
holiday accommodation 

• Councils to be empowered to limit 
the number of nights per year that 
holiday homes can be let, in order 
to promote rental on a long-term 
basis 

 
From the point of view of the holiday 
home industry these are a mixed bag of 
proposals, many of which we might 
support, but others of which we may not! 
 

Tourism Alliance Annual 
Report 
 
The Tourism Alliance has published its 
Annual Report and highlights the success 
of the umbrella body for the UK tourism 
industry in getting the Tourism Sector 
Deal over the line to publication. 
 
Outgoing Chair Deidre Wells says  

This has been an auspicious year for our 
industry. Following a strong and 
passionate campaign, we have finally 
secured a Sector Deal for Tourism. This 
national recognition of our industry – an 
industry which generates over £120 billion 
for the UK economy – is a testament to 
the hard work and dedication of the 1000s 
of businesses which make up the UK’s 
fastest growing service industry. 
 
The Tourism Alliance represents 52 
organisations in the tourism sector 
including HHA and is an effective route to 
the ears of government. 
 

Purple Tuesday 
 
We may be punch-drunk with special days 
promoting this and that but here’s 
another one that might be useful. Purple 
Tuesday is an awareness day promoted by 
Purple Zest Limited, a company supported 
by some big names including Marks and 
Spencer, The Crown Estate, Hammerson, 
Sainsbury’s, intu and Asda. 
 
You can sign up to the date, 12th 
November 2019, as a participant and get 
included on the website. Every participant 
must commit to at least one action aimed 
at improving the customer experience for 
disabled people. 
 
The exact nature of the commitment is up 
to each individual business, depending on 
their specific resources and needs. 
However, examples include an on-line 
and/or physical access audit introducing 
regular ‘quiet hours’ for those with 
sensory issues, introducing disability-
related customer service training or 
introducing more inclusive marketing and 
product photography. 
 
www.purpletuesday.org.uk 


