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VisitBritain/VisitEngland 
Strategy 
 
The British Tourist Authority has 
published a new five-year strategy. 

 
The strategy is written in typical 
VisitBritain style, with fine-sounding 
words and limited detail of what they 
mean. 
 
The strategy does contain some points of 
interest for self-caterers and within the 
hyped-up language there are hints that 
regional dispersal of tourism has become 
a greater priority. 
 
They want to “Grow Value” – we would 
hardly have expected them to reduce it! 
 
More interestingly they say they “Our focus 

will be on developing product that extends 
seasonality and length of stay.” That is clearly a 

helpful strategy for our sector, but there is no 
hint of how they might do it as regards tourism. 
 
On the subject or regional dispersal, they say 
this: 
 

Working in partnership with Visit Wales, 
VisitScotland and VisitEngland, we will 
grow visits across the nations and regions. 
This will be aided by supporting the 
building of regional product and 
distribution to optimise visitor dispersal 
and address product gaps. In addition, we 
will support route development to 
regional Britain, building our partnerships 
and expertise. 
 
Leaving aside the appalling jargon, it does 
look as if they want to work harder at 
getting tourists out of London. We’re not 
sure what “route development” means 
(probably not rail electrification from 
Newbury to Plymouth, alas) but 
potentially it means helping people find 
their way to other parts of the UK and 
that we might welcome. 
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They will “be the expert”, which means 
they continue to lobby for tourism with 
government and provide supporting data 
to government – something they have 
long done. 
 
UK domestic tourism is the most 
important area for self-catering and here 
there is a bit of meat within the souffle. 
There will be a continued effort to tempt 
millennials to take short breaks, but also a 
new campaigning objective: 
 
Develop a campaign focused on the family 
audience to encourage them to take 
additional short break in the shoulder 
season.  

• Focus on pre-school families who have 
more capacity to travel outside of main 
school holiday periods  

• Deliver a campaign which focuses on the 
memories and special moments which 
can be easily had on a short break in 
England  

 
Leaving aside the errors of grammar that 
they could not be bothered to correct in 
the above, it is an important and welcome 
development that will certainly favour the 
self-catering industry if they are 
successful. 
 
They’ll also be following a similar line in 
marketing to continental Europe, aiming 
to raise awareness of English regional 
cities. Regional dispersal is also 
mentioned in their sections on the USA 
and Brazil – they really do seem to have 
grasped the nettle of getting people to 
visit more than just London. 
 
It can be difficult to understand what the 
BTA really means, translating the language 
they use into plain English. There is a 
section that says they’ll be more of an 
enabler and less of a doer, providing 
platforms “enabling content curation and 

sharing”. This might mean more reliance 
on major companies such as airlines and 
less original work such as advertising. 
 

Insurance Tips from 
David Morris 
A great end to the old year! 
 
Long-established Scottish clients were 
glad of our help as the old year came to 
an end. 
 
Just before Christmas a self-catering 
business experienced a loss of income 
claim as the result of bed bugs.  It is very 
unusual to have an infestation of bed bugs 
at the coldest time of the year, and also 
unusual for this to occur in a mountainous 
area.  The guests arrived on Christmas 
Eve, and left on Christmas Eve.  We are 
now handling the claim for the value of 
the cancelled booking. 
 
A client in Edinburgh was about to 
prepare their property for Hogmanay 
guests.  Unbelievably, a bottle had been 
thrown through the lounge window, and 
not only was there a problem finding a 
willing glazier at that time of year – which 
we sourced for the client – there was also 
the issue of removing the shards of glass 
from the soft furnishings.  The claim is for 
the broken window, damage to sofa and 
carpet, as well as loss of income. 
 
These two examples show the benefit of 
having the correct type of insurance for 
your self-catering business.  Not all 
insurances provide the same cover. 
 
David J Morris ACII 
Chartered Insurance Broker 
J L Morris (Insurance Brokers) Limited 
www.jlmorris.co.uk 
01202 642840 
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New Tax Helpline for 
HHA Members 
 

Introducing free - to- members 
guidance on how to minimise 
taxation of your furnished holiday 
let income 
                                                                                                                                                       
We are specialist commercial property tax 
advisors combining chartered 
accountants, qualified tax specialists and 
Chartered Surveyors. 
  
Our business is the identification of items 
within your property that qualify for 
Capital Allowances, which can be taken to 
minimise, or in some cases, totally cover 
tax in the initial years on the revenue 
from your furnished holiday let property 
or portfolio. Capital Allowances increase 
profits. 
  
Each month we will provide comment on 
many of the complex aspects of Capital 
Allowances, answering questions such as 
the following: 
  

• I am buying furnished holiday 
apartments - how can I get the 
Capital Allowances? 

 

• I am selling one of my furnished 
holiday lets - c an I keep the 
Capital Allowances? 

 

• What is the capital allowance 
process? 

 

• How does Annual Investment 
Allowance [AIA] work? 

 

• I purchased my property ten years 
ago - can I claim Capital 
Allowances? 

  
We are also providing a members free 
Helpline. The number to call is 0330 043 
0046 
  
Or if you prefer please email either 
stefan@staxuk.com  or  
trevor@staxuk.com 
  
The Helpline will operate Monday to 
Friday from 9.30am to 5.00pm with no 
time limit on calls. Members may request 
a free of charge and without obligation 
Capital Allowance review of their property 
or portfolio. This will be carried out by 
one of our associate directors. 
  
We look forward to your call or message 
  
Stanley Tax Associates Ltd 16/17 Queens 
Road Brighton BN1 3WA 
 

The Electrical Safety 
Standards in the Private 
Rented Sector (England) 
Regulations 2020 
 

 
These new regulations come into force 
this summer in respect of new tenancies 
and the following year in respect of 
existing tenancies. So how do they affect 
the holiday home industry? 
 
The answer lies in the word “tenancy”. 
These regulations are quite clear that they 
apply to property let to tenants.  Property 
let as a holiday home is not mentioned in 
the regulations at all and we can therefore 
say with some confidence that the 
regulations don’t apply to holiday homes.  
Holiday homes are normally let under a 
licence to occupy and not a tenancy. The 
difference is critical – licensees don’t have 
many rights. You should never, ever refer 
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to your guests as tenants, or their 
occupation of property as a tenancy, 
especially not in any written document. 
 
There are, however, some implications in 
this legal change. For a start, long winter 
lets are likely to be tenancies so anyone 
letting a property for a long winter let 
may be creating a tenancy and therefore 
subject to the regulations. The core 
requirement of these regulations is to 
have the fixed electrical installation tested 
and a report written by a qualified person 
at least every five years, or sooner if the 
previous report says so. 
 
Interestingly the person who does this 
must be “qualified” but the definition of 
“qualified” is rather non-specific. It is 
“qualified person” means a person 
competent to undertake the inspection 
and testing required under regulation 3(1) 
and any further investigative or remedial 
work in accordance with the electrical 
safety standards; The standards are the 
Institute of Electrical Engineers wiring 
regulations. 
 
This leaves open the question of what 
qualifications a person needs to have in 
order to be regarded as a “qualified 
electrician”. The situation over 
qualifications for electricians is something 
of a mess. There is no single yardstick by 
which to determine if a person is qualified 
or not. Instead there is a variety of 
qualifications and there are several 
registration schemes. 
 
There is no single definition of an 
electrician, it all depends on the type of 
work to be undertaken. Although holiday 
homes are business premises the nature 
of the typical property is such that 
someone with the “Domestic installer” 
qualification would be suitable for 
maintenance and testing in a holiday 

home, but a large complex might not be 
within scope. 
 
To be fully competent to do this sort of 
test an electrician might have the City and 
Guilds 2391-52 Level 3 Award in Initial and 
Periodic Inspection and Testing of 
Electrical Installations but it isn’t entirely 
clear that this is essential to meet the 
requirements of the regulations. 
 
Probably the only practical way for a 
holiday homeowner to choose an 
electrician with confidence is to look on 
the Registered Competent Person 
Electrical scheme. You can search the 
website  
 
electricalcompetentperson.co.uk 
 
for an electrician who is registered with 
one of the several government-approved 
schemes to do work on domestic 
property. 
 
Another useful site is 
 
electricalsafetyfirst.org.uk 
 
a charity promoting electrical safety that 
also has a “finder” service. 
 
The best-known body for regulating 
electricians is the National Inspection 
Council for Electrical Installation 
Contracting (niceic.com) 
 
So does this matter if you don’t do winter 
long-lets? It might do. The regulations 
establish a standard more clearly than 
before, and for the first time state how 
often inspections should be carried out, in 
a statutory instrument. This could well be 
used in a court of law as a yardstick for 
the interpretation of other more general 
safety law that is applicable to any 
business including yours. So, it may 
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become the de-facto standard and if you 
do not voluntarily adopt it, and something 
goes wrong, you could be exposed to the 
risk of prosecution under other legislation 
in respect of fire or general safety. So it 
would be very wise to have the fixed 
installation tested and a report written 
every five years, come what may. 
 

Do you welcome 
“Petrolheads”? 
 

 
 
 
Your editor thought that calling someone 
a “petrolhead” might not be very polite, 
but in fact, it is what enthusiasts call 
themselves. Car enthusiasts, whether 
owners of special or prestige cars, or 
vintage vehicles, have particular needs 
when looking for accommodation – the 
car is their pride and joy, and perhaps 
very valuable, so it needs looking after 
rather carefully and is not to be just 
parked in the lane down the road. It is a 
market segment that you might not have 
thought about – to be honest your editor 
never had thought about it! The team at 
petrolheads.com have contributed this 
article. 

Introducing petrolheadwelcome.com - a 
service for attracting new customers. 

The definition of ‘Petrolheads’ is anyone 
obsessed with enjoying travel in 
motorised vehicles… no matter what fuel 
they use! 

Even if you have only a passing interest in 
cars, the chances are that you own at 

least one and do your best to keep it in 
reasonable condition. After all, if you look 
after it, it will look after you… or at least 
that’s the theory.  

Petrolheads take this a few steps further. 
They often enjoy driving older vehicles 
(classics, vintage or even veteran cars) 
and also enjoy all of the home 
maintenance that was routine when cars 
didn’t have computers. According to the 
Federation of British Historic Vehicle 
Clubs, there are over 1 million registered 
historic vehicles and about half of them 
are available for road use. There is also an 
enormous supporting industry of garages, 
parts, memorabilia, events, tours, etc.  

For most users of 
classic/prestige cars, 
their main concern 
when booking a place 
to stay for a weekend 
away or as part of a 
tour is that their car is 

parked ‘suitably’. That means easy access, 
a good surface, wide spacing, maybe an 
opportunity to clean the car and perhaps 
to work on it. Whilst ‘non-Petrolheads’ 
may look on in horror, classic car drivers 
actually enjoy tinkering in the car park 
after a long drive before settling down for 
a relaxing glass of something.  

With all that in mind, Petrolheads 
Welcome is a web portal designed to help 
Petrolheads find venues ‘that their cars 
would enjoy’.  

The website is free to join and free to use 
and has a growing membership with 
strong links to many UK car clubs. 

How can this help your business? 

If your self-catering venue has suitable 
parking, you should be listed on the site. 
There is no cost for a basic listing. 
However, an ‘enhanced’ listing (that 
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includes an unlimited number of 
photographs, amongst other benefits) is 
only £20 per year per venue for members 
of the HHA. There’s also an introductory 
offer of only £15 for the remainder of 
2020… that’s less than the cost of 3 
gallons of petrol! 

Petrolheads Welcome is a cost-effective 
way of contacting potentially new and 
affluent customers to your business. 

For more information, please e-mail 
info@petrolheadswelcome.com or use 
the ‘contact us’ page on their website 
(and tell them the HHA sent you). 

Children missing school 
for holidays more and 
more 
 
According to a news report in the 
Telegraph, there has been an increase in 
the taking of term-time holidays by 
families anxious to avoid the high cost of 
holidays in the main summer break 
period. 
 
The newspaper reports that More than 
one in 10 children were taken out of 
school in the last academic year. In the 
autumn term of 2018 and the spring term 
of 2019, more than 630,000 pupils in 
England had one or more half-days of 
unauthorised absence due to family 
holidays. 
 
This is a slightly increasing trend 
compared to previous years despite the 
well-documented 2017 court case that 
ruled such absences unlawful 
 
The importance of good attendance at 
school was emphasized by spokespeople 
from the field of education, but the cost 
of peak-time holidays was cited as the 

main reason why parents still allow their 
offspring to miss education for holidays. 
 
The HHA wants to see regionally-
staggered school holidays, that would 
lessen the height of the peak and extend 
the season, so that there would be less 
pressure on accommodation – and prices 
– in those very few summer weeks. This 
would benefit the tourism industry, 
parents, and teachers and is widely 
adopted in other countries. 
 
 

 

Free Training from 
VisitEngland 
 
VisitEngland is offering free places on 

training days around the country in 

February to May on marketing overseas. It 

is aimed at small businesses but larger 

organisations are also welcome and the 

day’s topics cover some of the basics of 

promoting tourism services to overseas 

visitors, but strangely enough, speaking to 

foreigners in their own language seems 

not to be mentioned – presumably the 

philosophy is to shout loudly so that 

they’ll understand. Nonetheless these 

courses seem like a good way to spend a 

day for those with a limited business 

background aiming to go international. 

 

Search “Taking England to the World – 

VisitEngland” for dates and details. 

HHA Contacts: 
ce@holidayhomeassociation.org.uk 
Tel: 020 7078 7329 
Legal helpline: 0113 2580033 
Tax helpline: 0330 043 0046 
PO Box 567 Hayes UB3 9EW 
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